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 1.1 INTRODUCTION  
  

The emergence of women entrepreneur & their contribution to the national economy is quite visible 

in India. Women have become aware of their existence, their rights & their work situations. The 

number of women entrepreneurs has grown over a period especially in the 1990s. Women have owned 

& operated business since the beginning of American history & much earlier in other part of the world. 

They rarely were recognized or given credit for their effort.  

  

Women entrepreneurship is a process in which women initiate a business, gather all resources, 

undertake risks, face challenges, provides employment to others and manages the business 

independently. Approximately 1/3rd of the entrepreneurs in the world are women entrepreneurs. 

According to definition given by government of India - 'A women entrepreneurs defined as an 

enterprise owned and controlled by women having a minimum financial interest of 51% of the capital 

in giving at least 51% employment generated to women.'  

Women entrepreneurship refers to business or organization started by a women or group of women. 

There has been a change in role of women due to growth in education, urbanization, industrialization, 

and awareness of Democratic values. Often women were invisible as they worked side by side with 

their husband in businesses & may have only stepped into the leadership position when their husband 

died. Many recognized businesses today are owned & operated by the wife or daughter of the founder. 

Due to gender discrimination & bias many women choose the option of starting & managing their 

own business that can impede women’s success in the corporate world. Women entrepreneurship need 

to be studied separately for two main reasons. the first reason is that women’s entrepreneurship has 

been recognized during the last decade as an untapped source of economic growth.  

  

Women entrepreneurs create new jobs for themselves & others by being different also provide society 

with different solution to management, organization & business problem as well as to the exploitation 

of entrepreneur’s opportunities. The second reason is that the topic of women entrepreneurship has 

been largely neglected both in society general & in social science. Not only have women lower 

participation rates in entrepreneurial then men but they also generally choose to start & manage firms 

in different industries then men tend to do.  

Women Entrepreneurs may be defined as the women or a group of women who initiate, organize and 

operate a business enterprise.  

  

A woman entrepreneur is therefore a confident, creative and innovative woman desiring economic 

independence individually and simultaneously creating employment opportunities for others. This 

study evinces that women with the development of education and family support take conscious efforts 

to step out of the stereotypical woman image carved in the traditional domestic folds. It is obvious 

that in recent years, Indian women have attained a huge progress in job placements and thereby, the 

employed women financially support their families; nowadays, some women are entrepreneurs as well 

as the breadwinners of their families. The educational support system instills confidence among 

women to venture into entrepreneurship. The objective of this article is to highlight the problems faced 

by women entrepreneurs in India and to provide suggestions for women entrepreneurship development 

in India. The primary data is collected from the secondary sources like journal articles, textbooks, 

online reports and web sources. Descriptive research design is followed. The Government of India 

recognizes the role of women entrepreneurs in economic development; but still, sufficient steps have 

to be taken to promote women entrepreneurship. Some of the problems faced by women entrepreneurs 

include lack of family support, lack of self-confidence and willpower, fear of making mistakes, unable 

to make a fine balance between the business and family, inadequate infrastructural facilities, low needs  
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of enterprise, high cost of production and the poor attitude of general public towards the women 

modern business outlook. It is found that women are likely to start their business more than 10 years 

later than men. It is evident that this delay is due to various constraints: tight schedule of family 

responsibility as homemaker; the importance of motherhood; improper management experience in 

business enterprise. It is suggested that resurgence of entrepreneurship is the need of the hour to 

disseminate awareness programs among women population to involve them in enterprise field. More 

so, women need to be facilitated to realize their strengths, to occupy significant status in the society 

and to provide their active contribution in industry and in the development of economy as well. A 

series of encouragement need to be provided to women who are technically sound and professionally 

qualified for venturing into entrepreneurship. For this purpose, they can be supported with increasing 

amount of loan with subsidy.  

 According to Government of India, “A Woman enterprise is the one owned and controlled by a 

woman having minimum financial interest of 51% of the capital and giving at least minimum 51% of 

generated employment to women”.  

 According to J. Schumpeter, “Women who innovate, initiate or adopt business actively are called 

women entrepreneurs.”  

 World over 1/3rd of the entrepreneurial ventures are run by woman entrepreneurs. Due to economic 

progress, better access to education, urbanization, spread of liberal and democratic culture and 

recognition by society, there has been a spurt in woman entrepreneurship in India. Special incentives 

and drives have been created in India to bolster the growth of women entrepreneurs. Schemes like 

Startup India and Standup also make special case to promote entrepreneurial drive among women.  

 Gradually but steadily, world over, women entrepreneurs have emerged as successful entrepreneurs 

while earning many accolades for themselves. For e.g. Oprah Winfrey, an American entrepreneur, 

television host and media executive received the Presidential Medal of Freedom in 2013 for her 

outstanding work in the field of entertainment and social impact.  

 Closer to home, Indian woman Entrepreneur, Kiran Muzumdar Shaw, Chairman and Managing 

Director of Biocon Limited, received various coveted corporate award and civilian awards like Padma 

Shri (1989) and Padma Bhushan (2005) for her remarkable contribution to health and medicine 

industry. Other famous Indian Women entrepreneurs include personalities like Vandana Luthra, Ekta  

Kapoor, Naina Lal Kidwai and so on.  

 

1.2 SIGNIFICANCE OF THE STUDY  

 In present scenario women entrepreneurship is very important for economic growth of our country. 

It does not only contribute to improve women situation in the society but also helps to improve 

economic situation of country. In man-oriented society, women want to prove him and created 

equality and democratic approach. entrepreneurs have gradually played an important role in spurring 

economic development and job creation. Equality among men and women which is essential for 

development of society can possible through economic independence of women. The women 

entrepreneurs should take the challenges of new economic policy. The process of economic 

development would be incomplete unless women are fully involved in it. Women entrepreneurs 

should be regarded as individuals who take up roles in which they would like to adjust their family 

and society, economic performance and personal requirements. Women bring a different set of 

perspectives to problem solving that can enhance the quality of the solution. Women bring a unique 

set of issues and experiences that can help in decision making enhancing the quality of the decision.  

Women entrepreneurs have the unique tendency to build and maintain long-term relationships. They 

have more effective communicational, organizational and networking skills than their male 

counterparts. Moreover, their fiscally conservative approach reduces the risk of failure of their 
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organizations. Women can start new businesses that cater to a totally different market or niche than 

their male counterparts.  women entrepreneurs account for improved economic growth and stability 

within a country. Women entrepreneurs inspire other women to start businesses.  Studies show that 

women-owned firms tend to have better company culture, high values and transparency. They tend to 

have better employee relationships horizontally as well as vertically. Women-led organizations are 

more sensitive to women safety issues.  Access to capital is crucial for sustainability and long-term 

growth of any small business.  Women entrepreneurship can lead to a tremendous social change, 

making women financially empowered and independent. That can increase levels of confidence and 

happiness in women, as the satisfaction of achievement and self-sufficiency can boost their self-

esteem and overall well-being. Women in the present day have been recognized as an indivisible part 

of the global struggle for a stable economy. Same is the case in India where women have recently 

become the symbol of change.  

Reasons that motivate women’s entry in commerce vary but despite all of their variations in 

socioeconomic backgrounds, they have proved their worth time and again. They have taken risks in 

businesses and managed to make them pay off. Over and over, Indian women have competed with 

men and proven to be equal in every race, including entrepreneurship. 

1.3 OBJECTIVES OF THE STUDY   

The main objectives of this study are:  

 1.To examine Social economic status of women entrepreneurs. 

  

 2.To list out the challenges, faced by the women entrepreneurs.   

  

 3. To analyze Contribution of women entrepreneurs for the economic development.  

 1.4 METHODOLOGY OF THE STUDY   

 The methods undertaken  to conduct the study are statistical  in nature. The important method  used 

are as follows:-  

The primary data are collected through  structured questionnaire, secondary data collected  another 

source used Internet. Text book and journals are also a source of information for the present studies. 

Sample size of the data are collected from 40 respondent. Sample area of the study focuses on the 

respondents the Irinjalakuda municipal area. The period of study is  5 months. Sampling technique is 

restored to handle the population within the time and cost constraints. Random sampling method we 

are using here. Percentage analysis the data collected through questionnaire that is converted in to 

table and figure are converted in to percentage. The percentage are used analyze and collected data. 

  1.5 REVIEW OF LITERATURE  

  Before looking at the findings of the study, let us look at some of the findings and Recommendation 

of the leading experts in this field. No scientific study is perfect without a proper understanding of 

previous works in the same area, and therefore an attempt has been made are view of the literature 

available in RSBYs. It is hoped that, this reconstruction will be helping in providing with a basis for 

describing an ideal framework for the present project.  
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 Leyla Sarfaraz, Nezameddin Faghih and Armaghan Asadi Majd (2014) in their research analyses 

that the degree at which entrepreneurship affects the economy depends on numerous factors which 

includes the quality, gender composition, and type of entrepreneurial activity. Gender equality and 

female entrepreneurship are key factors in economic development. This paper investigates how 

gender-related economic development and women entrepreneurial activity are related. They Showed 

the relationship between gender-related development indices (introduced by the United Nations) and 

different stages of women entrepreneurial activity (created by Global Entrepreneurship Monitor, 

GEM) and suggested that female entrepreneurial activity is not significantly correlated with gender 

equality.  

 Jennifer E. Jennings, Candida G. Brush (2013) in this study the research was based on three main 

objectives. The first was to document the development of the work known as women‘s 

entrepreneurship research. The second was to assess the contributions of this work and third was to 

discuss both difficulties as well as opportunities for scholarship on female entrepreneurs. Another was 

that even though many women entrepreneurship research has ostensibly focused on topics similar to 

those studied by general entrepreneurship scholars, the collected work on female entrepreneurs 

demonstrated that entrepreneurship is a gendered phenomenon, that entrepreneurial activity is 

embedded in families and can result from necessity as well as opportunity, and that entrepreneurs 

often pursue goals beyond economic gain.  

V Krishnamoorthy and R Balasubramani (April 2014), identified the important women 

entrepreneurial motivation factors and its impact on entrepreneurial success. The study identified 

ambition, skills and knowledge, family support, market opportunities, independence, government 

subsidy and satisfaction are the important entrepreneurial motivational factors. The study also 

concluded that ambition, knowledge and skill, independence dimensions of entrepreneurial 

motivational has significant impact on entrepreneurial success.  

G. Palaniappan , C. S. Ramanigopal , A. Mani (19 March 2012) in their article analyzed that women 

have been successful in breaking their barriers within the limits of their homes by entering into varied 

kinds of professionals and services. Skill, knowledge and adaptability in business are the main reasons 

for women to emerge into business ventures. This study had also been carried out to analyze the 

motivational factors and other factors that influence women to become entrepreneurs, the major 

strength and weakness of women entrepreneurs and the environmental opportunities and threats which 

promote the entrepreneurship, and to offer suggestions to promote women entrepreneurship of 

selected districts in Tamil nadu. This study concluded that due to lack of training and education they 

are not able to survive in the market. Finance is also the major problem for women entrepreneurs.   

Anita TripathyLal‘s (November 15, 2012) main objective of this research was to study the significant 

rise of Women Entrepreneurs in India and how it has evolved since the pre-independence days (before 

1947), during the British colonial days. The study also analyzed the reasons that have prompted the 

women entrepreneurs to unleash their entrepreneurial energies into start-ups. Based on both qualitative 

and quantitative analyses the growth of women entrepreneurship in India have been studied into four 

different periods.  

Hemple(2000) in her book says that the contributors explore the general situation of women in the 

work world by using specific examples from the wide range of occupational roles. Illuminating and 

documenting the significant factors that influence the development and the frustration of professional 

woman, they explore the specific problems that confront her at life cycle, problems such as the effects 

of childhood socialization and the marriage/career syndrome.  
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Ekesionye E. N and Okolo A. N (5 January, 2012) examined women empowerment and participation 

in economic activities as tools for self-reliance and development of the Nigerian society. This study 

concludes that major economic activities recorded in were crop farming, trading, craft, and food 

processing, hairdressing and poultry production. These economic activities were funded by women 

through personal savings, family, philanthropists, co-operative societies, loan and credits. Lack of 

government support, corruption, cultural restrictions, family burden, husband influence and low level 

of education were recorded as obstacles encountered by women in economic activities. Provision of 

sustainable land tenure system, soft loans and credits, training and re-training programs, establishment 

of co-operative society would increase women participation in economic activities and societal 

development in Nigeria.   

Syed Shah Alam, MohdFauziMohdJani, Nor Asiah Omar (May 2011) investigated the key factors 

which affects the success of women entrepreneurs in Southern region in Malaysia. The results 

suggested that family support, social ties and internal motivation affect positively and significantly to 

the success of women entrepreneurs in the small business. It had also shown that in the past, women 

rarely ventured into business not because of lack of interest but because of lack of opportunities A 

study done in the United Kingdom concluded that the gap between male and female entrepreneurs in 

the region was closing due to the wide opportunities which are being created all over the world for 

women entrepreneurs to open up businesses.   

Tambunan, Tulus (2009) focused mainly on women entrepreneurs in small and medium enterprises 

based on data analysis and review of recent key literature. This study found that in Asian developing 

countries SMEs are gaining overwhelming importance; more than 95% of all firms in all sectors on 

average per country. The study also depicted the fact that representation of women entrepreneurs in 

this region is relatively low due to factors like low level of education, lack of capital and cultural or 

religious constraints, and most of the women entrepreneurs in SMEs are from the category of forced 

entrepreneurs seeking for better family incomes.  

Darrene, Harpel and Mayer, (2008) performed a study on finding the relationship between elements 

of human capital and self-employment among women. The study showed that self-employed women 

differ on most human capital variable as compared to the salary and wage-earning women and the fact 

that the education attainment level is faster for self-employed women than that for other working 

women. The percentage of occupancy of managerial job is found to be comparatively higher in case 

of self-employed women as compared to other working women. Self-employed men and women differ 

little in education, experience and preparedness. However, the main difference lies in occupational 

and industry experience. The percentage of population holding management occupation is lower for 

self-employed women as compared to self-employed men. Also the participation levels of self-

employed women arefound to be less than of self-employed men in industries like communication, 

transportation, wholesale trade, manufacturing and construction.   

Debra Efroymson, BuddhadebBiswas, and ShakilaRuma (September 2007) in their research 

attempted to quantify what work women do and the amount of time they spend working, estimate the 

economic value of that work, and thereby assess the contributions women make to the country‘s social 

development through their unpaid work. This study concludes that women are involved in a 

tremendous amount of work that has significant value to family, society, and the nation. Men are able 

to engage in paid labor because of all the work that women do in the home: cleaning the home, washing 

clothes, preparing food, washing dishes, and engaging in all the tasks involved in bearing and raising 

children.  
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C. Mirjam van Praag, Peter H. Versloot, (August 2007) examined the claim that entrepreneurship 

has important economic value. Hence, a systematic review provided the answers to the question: What 

is the contribution of entrepreneurs to the economy in comparison to non-entrepreneurs? In this study 

the relative contribution of entrepreneurs to the economy based on four measures that had been studied 

empirically are,   

(i) employment generation and dynamics,  
(ii) innovation, and  

(iii) productivity and growth, relative to the contributions of the entrepreneurs‘ counterparts, i.e. 

The control group‘, 
(iv)  The role of entrepreneurship in increasing individual’s utility levels. This study concluded 

that entrepreneurs have a very important and specific function in the economy. They engender 

relatively much employment creation, productivity growth and produce and commercialize 

high quality innovations. However, women cannot be neglected as they account for a relatively 

high value of GDP, a less volatile and more secure labor market, higher paid jobs and a greater 

number of innovations and they have a more active role in the adoption of innovations.  

Ackerly (1995) noted that underpinning most credit interventions in Bangladesh was an implicit 

model of the empowered woman and concluded that women's access to the market was the primary 

route for their empowerment knowledge which comes through market access and warned against the 

likelihood of overwork, fatigue and malnutrition were loans used to promote women's labour 

involvement without also promoting their market access.  

Athena Theodore (1971) says that woman has different professional ‘s trends and prospects about 

her marriage, career, cultural and social changes. She dissolves the haze and brings together for the 

first time in once volume important research and observation on what it really means to be a woman 

developing an identity in the world of work.  

Montgomery and Hulme (1996) found that only 9% of first-time female borrowers were primary 

managers of loan-funded activities while 87% described their role in terms of ―family partnerships. 

But 33% of first-time male borrowers had sole authority over the loan-assisted activity while 56% 

described it as a family partnership. They also found that access to loans did little to change the 

management of cash within the household for either female or male loaners. Interpreting reports 

of―joint‖ management as disguised male dominance in decision-making, the authors concluded that 

access to loans had done little to empower women.  

Gary Becker‘s, (1965) traced the importance of understanding how individuals allocate time to work 

& non-work activities and the relative costs associated with it that is the cost of any activity should 

incorporate the amount of time forgone in undertaking it because that time could have been used more 

productively. This allowed Becker to introduce a concept of full income‘ which was a combination of 

money income and the optimal usage of time considering its cost in terms of foregone value. This 

theory can be implied to how women Make labour force participation decisions considering the wage 

obtained, contribution to family wealth, responsibility of taking care of young children etc.  

 

1.6 LIMITATIONS OF THE STUDY  

 The study has been made on the basis of secondary and primary data. The secondary data has been 

obtained mainly from the report and publications of government departments. Therefor the accuracy 
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of the study based on secondary data depends upon the reliability of data obtained these sources. The 

primary data has been obtained from the direct interview. The greatest deterrent to women 

entrepreneurs is that they are women. A kind of patriarchal- male dominant social order is the building 

block to them in their way towards business success. Male members think it a big risk financing the 

ventures run by women.   

Knowledge of alternative source of raw materials availability and high negotiation skills are the basic 

requirement to run a business. Getting the raw materials from different source with discount prices is 

the factor that determines the profit margin. Lack of knowledge of availability of the raw materials 

and low-level negotiation and bargaining skills are the factors, which affects women entrepreneur’s 

business adventure. 

 

1.7 CHAPTER SCHEME  
 

The study contains 4 chapters. The first chapter deals with Introduction, significance of the study, 

objectives of the study, methodology of the study, review of Literature ,Limitation of the study and 

chapter scheme. Second chapter deals with Background history of the women entrepreneurs. 

The third chapter explains the  data analysis and the  profile of the municipality. The last chapter deals 

with the findings, suggestions and the conclusion. 

 

 

 

 

 

 

 

 

 

 

 

 

 



8 
 

 

 

 

 

 

 

 

 

 

CHAPTER 2 

 
BACKGROUND HISTORY 
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2.1 BACKGROUND  
 

 The first female owned business in the United States is recorded in 1739 when Eliza Lucas Pinckney 

took over her family's plantations in South Carolina when she was 16 years old. In the 18th and 19th 

centuries, women operated small businesses attained from inheritance or to supplement their income. 

In many cases, they were trying to avoid poverty or were replacing the income from the loss of a 

spouse. At that time, the ventures that these women undertook were not thought of as entrepreneurial. 

Many of them had to focus on their domestic responsibilities. For instance, with longstanding and 

significant barriers to educational and alternative employment opportunities, Black women were 

historically relegated to low-paying jobs and domestic work—particularly in the Jim Crow South. As 

a result, Black women of the early 20th century developed entrepreneurial niches in dressmaking, 

Black hair care, private home domestic work and midwifery Lower levels of wealth, access to capital, 

racial discrimination and inadequate networks have been and continue to be barriers to 

entrepreneurship women of color face. The term entrepreneur is used to describe individuals who have 

ideas for products and/or services that they turn into a working business. In earlier times, this term 

was reserved for men.  Women became more involved in the business world only when the idea of 

women in business became palatable to the general public; however, this does not mean that there 

were no female entrepreneurs until that time. In the 17th century, Dutch colonists who came to what 

is now known as New York City, operated under a matriarchal society. In this society, many women 

inherited money and lands, and through this inheritance, became business owners. One of the most 

successful women from this time was Margaret Hardenbrook Philipse, who was a merchant, a ship 

owner, and was involved in the trading of goods.   

During the mid-18th century, it was popular for women to own certain businesses like brothels, 

alehouses, taverns, and retail shops. Most of these businesses were not perceived with good reputations 

because it was considered shameful for women to be in these positions. Society frowned upon women 

involved in such businesses; because, they detracted from the women's supposed gentle and frail 

nature. During the 18th and 19th centuries, more women came out from under the oppression of 

society's limits, and began to emerge into the public eye. Despite the disapproval of society, women 

such as Rebecca Lukens flourished. In 1825, Lukens took over the family business, Brandywine Iron 

Works & Nail Factory, and turned it into a profit-generating steel business.  

In the 1900s, due to a more progressive way of thinking, and the rise of feminism, female entrepreneurs 

began to be a widely accepted term. Although these female entrepreneurs serviced mostly female 

consumers, they were making great strides. Women gained the right to vote in 1920, and two years 

later, Clara and Lillian Westropp started the institution of Women's Savings & Loan as a way of 

teaching women how to be smart with their money. As society progressed, female entrepreneurs 

became more influential. With the boom of the textile industry and the development of the railroad 

and telegraph system, women such as Madame C. J. Walker took advantage of the changing times. 

Walker was able to market her hair care products in a successful way, becoming the first African 

American female millionaire. Carrie Crawford Smith was the owner of an employment agency opened 

in 1918, and like Madame C. J. Walker, sought to provide help to many women by giving them 

opportunities to work.  

 During the Great Depression, some of the opportunities afforded to women took a backseat and 

society seemed to reverse its views, reverting to more traditional roles. This affected woman working 

in business; however, it also served as a push to those involved in the entrepreneurial world. More 

women began to start their own businesses, looking to survive during this time of hardship. In 1938, 

Hattie Moseley Austin, who had begun to sell chicken and biscuits after her husband died, opened 

Hattie's Chicken Shack in Saratoga Springs, New York.  
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 During World War II, many women entered the workforce, filling jobs that men had left behind to 

serve in the military. Some women, of their own accord, took these jobs as a patriotic duty while 

others started businesses of their own. One of these women was Pauline Trigere, who came to New 

York from Paris in 1937, started a tailoring business that later turned into a high-end fashion house. 

Another woman was Estée Lauder, who was working on the idea for her beauty products which 

officially launched in 1946, a year after the war ended. When the war ended, many women still had 

to maintain their place in the business world; because, many of the men who returned were injured.  

 The National Federation of Business and Professional Women's Clubs were sources of 

encouragement to female entrepreneurs. They often would hold workshops with already established 

entrepreneurs, such as Elizabeth Arden, who would give advice. During the 1950s, women found 

themselves surrounded by messages everywhere, stating what their role should be. Domesticity was 

the overall public concern and a theme that was highly stressed during this time, and women had to 

juggle combined home responsibilities and their career.  

 Home-based businesses helped to solve a good part of the problem for those women who worried 

about being mothers. Lillian Vernon, while pregnant with her first child, started her own business 

dealing with catalogs by investing money from wedding gifts and started filling orders right at her 

kitchen table. Mary Crowley founded Home Decorating and Interiors as a way of helping women to 

work from home by throwing parties to sell the products right in the comfort of their own home. In 

an effort to avoid criticism and lost business from those who did not support women in business, Bette 

Nesmith, who developed the product "Mistake Out," a liquid that painted over mistakes in typing, 

would sign her orders B. Smith so no one would know she was a female.  

 From the 1960s to the late 1970s, another change came about when divorce rates rose and many 

women were forced back into the role of being the sole provider. This pushed them back into the 

working world, where they were not well received. When the recession hit, many of these women 

were the first to be without work. Once again, the entrepreneurial endeavors of women came to the 

rescue as an effort of asserting themselves, and aiding other women in being a part of the workforce. 

Mary Kay Ash and Ruth Fertel of Ruth's Chris Steak House were part of that movement.  

  

The 1980s and 1990s were a time of reaping the benefits from the hard work of women who worked 

tirelessly for their rightful place in the workforce as employees and entrepreneurs. Martha Stewart and 

Vera Bradley were among the twenty-first percent women who owned businesses. The public was 

also becoming more receptive and encouraging to these female entrepreneurs, acknowledging the 

valuable contribution they were making to the economy. The National Association of Women 

Business Owners helped to push Congress to pass the Women's Business Ownership Act in 1988, 

which would end discrimination in lending and also strike down laws that required married women to 

acquire their husband's signature for all loans. In addition, the Act also gave women-owned businesses 

a chance to compete for government contracts.  

 Another monumental moment for women in business was the appointment of Susan Engeleiter as 

head of the US government's Small Business Administration in 1989. In the late 1980s and throughout 

the 1990s, there was more of a focus on networking opportunities in the world of female entrepreneurs. 

There were many opportunities that came about to help those who were interested in starting up their 

own businesses. Support groups, organizations for educating the female entrepreneur, and other 

opportunities like seminars and help with financing came from many different sources, such as the 

Women's Business Development Center and Count Me In. Despite all these advances, the female 

entrepreneurs still fell behind when compared to their male counterparts.  

 As the 1990s came in, the availability of computers and the increasing popularity of the internet gave 

a much-needed boost to women in business. This technology allowed them to be more prevalent in 

the business world and showcase their skills to their competitors. Even with the increased popularity 

of women in business, the availability of technology and the support from different organizations, 

female entrepreneurs today are still struggling.  
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2.2 ENTREPRENEUR  

 An entrepreneur is a person who organizes a venture to benefit from an opportunity, rather than 

working as an employee. Entrepreneurs play a key role in any economy. These are the people who 

have the skills and initiative necessary to anticipate current and future needs and bring good new ideas 

to market.  

 Andrew Carnegie - a famous entrepreneur  

Entrepreneurs who prove to be successful in taking on the risks of a startup are rewarded with profits, 

fame and continued growth opportunities. Those who fail suffer losses and become less important in 

the markets. Many fails, lose money, and close the business. The entrepreneur assumes all the risks 

and rewards of the venture and is usually the sole proprietary, a partner or the owner of the majority 

of shares in an incorporated venture. As the main decision maker, the entrepreneur monitors and 

controls the business activities.   

 2.3 WOMEN ENTREPRENEURS  

 The first female owned business in the United States is recorded in 1739 when Eliza Lucas Pinckney 

took over her family's plantations in South Carolina when she was 16 years old. In the 18th and 19th 

centuries, women operated small businesses attained from inheritance or to supplement their income. 

In many cases, they were trying to avoid poverty or were replacing the income from the loss of a 

spouse. At that time, the ventures that these women undertook were not thought of as entrepreneurial. 

Many of them had to focus on their domestic responsibilities. For instance, with longstanding and 

significant barriers to educational and alternative employment opportunities, Black women were 

historically relegated to low-paying jobs and domestic work—particularly in the Jim Crow South. As 

a result, Black women of the early 20th century developed entrepreneurial niches in dressmaking, 

Black hair care, private home domestic work and midwifery. Lower levels of wealth, access to capital, 

racial discrimination and inadequate networks have been and continue to be barriers to 

entrepreneurship women of color face. The term entrepreneur is used to describe individuals who have 

ideas for products and/or services that they turn into a working business. In earlier times, this term 

was reserved for men.  

Women became more involved in the business world only when the idea of women in business became 

palatable to the general public; however, this does not mean that there were no female entrepreneurs 

until that time. In the 17th century, Dutch colonists who came to what is now known as New York 

City, operated under a matriarchal society. In this society, many women inherited money and lands, 

and through this inheritance, became business owners. One of the most successful women from this 

time was Margaret Harden brook Philips, who was a merchant, a ship owner, and was involved in the 

trading of goods.  

 During the mid-18th century, it was popular for women to own certain businesses like brothels, 

alehouses, taverns, and retail shops. Most of these businesses were not perceived with good 

reputations because it was considered shameful for women to be in these positions. Society frowned 

upon women involved in such businesses; because, they detracted from the women's supposed gentle 

and frail nature. During the 18th and 19th centuries, more women came out from under the oppression 

of society's limits, and began to emerge into the public eye. Despite the disapproval of society, women 
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such as Rebecca Lukens flourished. In 1825, Lukens took over the family business, Brandywine Iron 

Works & Nail Factory, and turned it into a profit-generating steel business.  

 In the 1900s, due to a more progressive way of thinking, and the rise of feminism, female 

entrepreneurs began to be a widely accepted term. Although these female entrepreneurs serviced 

mostly female consumers, they were making great strides. Women gained the right to vote in 1920, 

and two years later, Clara and Lillian Westropp started the institution of Women's Savings & Loan as 

a way of teaching women how to be smart with their money. As society progressed, female 

entrepreneurs became more influential. With the boom of the textile industry and the development of 

the railroad and telegraph system, women such as Madame C. J. Walker took advantage of the 

changing times. Walker was able to market her hair care products in a successful way, becoming the 

first African American female millionaire. Carrie Crawford Smith was the owner of an employment 

agency opened in 1918, and like Madame C. J. Walker, sought to provide help to many women by 

giving them opportunities to work.  

 During the Great Depression, some of the opportunities afforded to women took a backseat and 

society seemed to reverse its views, reverting to more traditional roles. This affected woman working 

in business; however, it also served as a push to those involved in the entrepreneurial world. More 

women began to start their own businesses, looking to survive during this time of hardship. In 1938, 

Hattie Moseley Austi.  

  

2.4 WOMEN ENTREPRENEURSHIP  

 Women entrepreneurs may be defined as a woman or a group of women who initiate, organize and 

run a business concern. Women entrepreneurs are those women who think of a business enterprise, 

initiate it, organize and combine factors of production, operate the enterprise and undertake risks and 

handle economic uncertainty involved in running it. When woman moves forward, the family moves, 

the village moves and the nation moves.” is rightly said by Pandit Jawahar Lal Nehru. Employment 

gives status and economic independence to women leading to an empowered woman. Women set up 

an enterprise due to economic and non-economic reasons as well.  

  

2.5 HISTORY OF WOMEN ENTERPRENURSHIP   

 The modern workplace would not be the same without its powerful women entrepreneurs 

.Throughout history, women have made their mark on the working world with ingenious innovations, 

out-of-the box business ventures, and unprecedented success.  

 In the beginning of the 20th century, feminism finally began to make real changes in the female 

working climate. Prior to this time, women owned businesses only if they were in dire straits – those 

without husbands who did not want to become social burdens. These businesses mostly included 

brothels, taverns, and alehouses. At the turn of the century, progressive ideals gave rise to a social 

sphere that was much more conducive for women business owners.  

 In the beginning of the 20th century, feminism finally began to make real changes in the female 

working climate. Prior to this time, women owned businesses only if they were in dire straits – those 
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without husbands who did not want to become social burdens. These businesses mostly included 

brothels, taverns, and alehouses. At the turn of the century, progressive ideals gave rise to a social 

sphere that was much more conducive for female business owners.  

 In the early 1900s, female entrepreneurs such as Madam C.J. Walker, Coco Chanel, Olive Ann Beech, 

and Ma Perkins got their start. These powerful women established their own brands and fought tooth 

and nail for success in the face of discrimination, unfair wages, and stigmas plaguing female business 

owners. To this day, these brands survive to tell the legacy of some of America’s earliest 

femmepreneurs.  

 World War II wasn’t the very beginning of women  entrepreneurship – women have been inventing 

things and creating their own businesses for centuries. However, it does mark a time when women 

entered the American workforce in unprecedented numbers. From 1940 to 1945, the percentage of 

working women rose by almost 10% due to male military enlistment leaving gaps in the workforce. 

Women took up a variety of positions, from sewing clothes to repairing planes.  

 women entrepreneurs boomed during this period, generating income from a wide range of home-

based businesses. After the war ended, many continued their trades, earning independent incomes. 

One of the most noteworthy from the early days of female entrepreneur ship is Elizabeth Arden, the 

woman who singlehandedly established the American beauty industry in 1910. Her empire boomed 

after the war, with Red Door salons opening in fashion capitals around the world. Today, the Elizabeth 

Arden franchise is still a mainstay in terms of quality and craftsmanship.  

 In the 1960s and ’70s, women saw great changes in their political and social landscapes. Divorce 

rates escalated, leading to an increase in working single mothers. Many women saw entrepreneurship 

as the ideal solution. The American feminist movement finally broke down barriers for women in the 

workplace, leaving behind the idea that women had to be homemakers for society to accept them. 

Women earned legal rights and began branching out from typical jobs such as secretaries, teachers, 

and nurses to explore the larger business sphere.  

 2.6 WOMEN EMPOWERMENT  

Women empowerment is the process of empowering women.  Empowerment can be defined in many 

ways, however, when talking about women empowerment, empowerment means accepting and 

including people (women) who are on the outside of the decision-making process into it. Women 

empowerment is the most crucial point to be noted for the overall development of a country. Many 

celebrities are all for girl power such as Liza Koshy and Lilly Singh This puts a strong emphasis on 

participation in political structures and formal decision-making and, in the economic sphere, on the 

ability to obtain an income that enables participation in economic decision-making. Empowerment is 

the process that creates power in individuals over their own lives, society, and in their communities. 

People are empowered if they have an access to opportunities without any limitations or restrictions 

such as in education, profession and in their way of life. Feeling entitled to make your own decisions 

creates a sense of empowerment. Empowerment includes the action of raising the status of women 

through education, raising awareness, literacy, and training and also give training related to self-

defense. Women empowerment is all about equipping and allowing women to make life-determining 

decisions through the different problems in society.  

Alternatively, it is the process for women to redefine gender roles that allows them to acquire the 

ability to choose between known alternatives whom have otherwise been restricted from such an 
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ability. There are several principles defining women empowerment such as, for one to be empowered, 

they must come from a position of disempowerment.  

         Women empowerment has become a significant topic of discussion in development and 

economics. It can also point to the approaches regarding other trivialized genders in a particular 

political or social context.  

       Women economic empowerment refers to the ability for women to enjoy their right to control and 

benefit from the resources, assets, income and their own time, as well as the ability to manage risk 

and improve their economic status and well-being.  

          Entire nations, businesses, communities and groups can benefit from the implementation of 

programs and policies that adopt the notion of women empowerment. Empowerment of women is a 

necessity for the very development of a society, since it enhances both the quality and the quantity of 

human resources available for development. Empowerment is one of the main procedural concerns 

when addressing human rights and development.  

           Women empowerment and achieving gender equality is essential for our society to ensure the 

sustainable development of a country. Many world leaders and scholars have argued that sustainable 

development is impossible without gender equality and women empowerment. Sustainable 

development accepts environmental protection, social and economic development, including women 

empowerment. In the context of women and development, empowerment must include more choices 

for women to make on their own.  

  

2.7 WOMEN ENTREPRENEURS IN INDIA  

  

Vandana Luthra (Founder at VLCC)  

Vandana Luthra is an inspirational Women Entrepreneurs who is the founder of VLCC Health care 

Ltd. She is an Indian businesswoman, philanthropist, and chairman of the ability council for the beauty 

and wellness sector (B&WSSC).   

  

In 1989, Vandana Luthra set up a company called VLCC as a Wellness center. VLCC is a very popular 

giant of beauty and wellness and is present in 11 countries throughout Asia, Africa, and the GCC (Gulf 

Cooperation Council). However, this success was not overnight.   

  

While Vandana started her entrepreneurial journey there were hardly any women entrepreneurs in 

India. She had to face a lot of criticism in the male-dominated environment. But she kept moving 

forward with a belief that her idea was unique, unusual, and was introduced for the first time in India. 

In 2010, she won the Enterprise Asia Women Entrepreneur of the year award. Vandana was honored 

by India’s fourth-highest civilian honor, Padma Shri award from President of India in 2013.   
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Vandana started her journey in 1989 when the first of her two daughters were only 3 years old and 

today, she is a grandmother to three kids and still lives her dream!  

  

Aditi Gupta (Founder of Menstrupedia)  

Aditi Gupta is the Co-founder of Menstrupedia—a platform working towards breaking the taboo 

around menstruation. This venture stemmed out from her personal experience with the so-called  

‘taboo’ of menstruation. For her, menstruation was often a painful time which she had to go through 

without any help to mitigate the pain. Later she found out that terrible menstrual cramps were the story 

of every girl next door. She decided to create a website on menstruation to educate women.  

  

Aditi belonged to a conservative middle-class family, being familiar with the taboos from an early age 

yet she was brave enough to break the chain of silence on periods. Her efforts are commendable and 

her journey even more inspiring.  

  

Menstrupedia successfully challenged a lot of stereotypes which did cost her several uncertainties and 

hesitations in the beginning. However, today the platform has become extremely popular amongst the 

girls and women seeking to gain awareness about menstruation. The platform has reached more than 

14 lakhs users through online and offline efforts. Along with books and comics, Aditi also started an 

online store for selling menstrual products and merchandise around feminism, gender equality, and 

women empowerment.  

  

Aditi has not only created a unique platform for providing the much-needed knowledge about a 

woman’s body, but she is also changing the way menstruation is looked at by people.  

  

Richa Kar (Co-founder of Zivame)  

Richa Kar is the Founder of a successfully established online lingerie store Zivame. While working in 

the SAP department she tracked the online sales of Victoria’s Secret which is America’s largest retail 

company of women’s lingerie. She noticed that the sales and profits had crossed the target, but there 

was no such brand for Indian Women. In a conservative country like India, women feel shy about 

purchasing lingerie offline, as most shoppers in such stores are male. Also, women could not expect 

fitting and styling tips from stores like this. Keeping all of these issues in mind, Richa founded the 

company in 2011.  
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Richa came up with the name “Ziva” for her idea which means Radiance in Hebrew. But since that 

name was not available so she settled with Zivame, which means Radiant Me. Zivame has been 

successful in educating Indian women across the country about intimate wear.   

  

Richa boldly removed the awkwardness of lingerie and added a fashion element to it. She encountered 

several discontent and awkwardness as she explained her business idea to her family and others. And 

yet she was firm to rise above all else, which she ultimately did.  

  

Shahnaz Hussain (Founder of Shahnaz Herbals)  

Shahnaz Hussain is the Founder of the world-renowned and celebrated brand Shahnaz Herbals. Being 

a girl married at a teenage and a daughter at 16, she wouldn’t have imagined building a beauty empire 

someday and becoming one of the most famous women globally. But as they quote, only dead fish 

follow the stream, Shahnaz too fought against all the odds and ultimately became a brand in herself.  

  

Shahnaz is known as the “Queen of Herbal Beauty Care” and was awarded Padma Shri by the 

Government of India in 2006. She is the most prominent businesswoman in India, who has her 

business running over 138 countries, which has around 600 franchises and associated clinics across 

the world. Recently, Shahnaz was invited by Harvard Business School to speak on how she established 

an international brand without commercial advertisements.  

  

Falguni Nayar (Founder of Nykaa)  

Falguni Nayar is the Founder of Nykaa, the one-stop destination for cosmetics and other beauty range. 

She endeavored her journey at the age of 50, a time when most people think about retirement, she set 

herself into a new journey.   

  

It was after resigning that Falguni began to think about various ideas and also how to shape everything 

in the form of an organization. Still, Nykaa was never really in her head until she observed the unbiased 

approach used among retail and online beauty shop sales managers to select the best products. She 

saw how her friends in the States relied on Amazon shopping. She saw the lack of good beauty sale 

experience in India and combined the two to launch Nykaa in 2012.  

  

Shortly, several well-renowned brands started listing themselves on the platform. And soon enough 

Nykaa’s turnover crossed 200 crores, along with 850 brands and more than 50,000 products.  
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n India, people are dying to get a basic job so they could become financially stable for the future. And 

then, in her 51st year, picture a woman quitting her job at a prestigious bank and choosing to start 

something of her own, would you do the same?  Falguni proved that it’s never too late and she has 

motivated people to believe in the opportunities that can be created at any time and age.  

  

  

Shradha Sharma  (Founder & CEO of Your Story)  

Shradha Sharma, the Founder, and CEO of Your Story is a courageous entrepreneur who was bold 

enough to call it quits while working for a famous media house like CNBC in Mumbai. While working 

she had the opportunity to interview several entrepreneurs and learn about their success stories. She 

wanted to feature these success stories but several channels rejected this idea. This is when she noticed 

that a million stories are storming around but there is no platform to cover them.  

  

While working for CNBC, Shradha started Your Story as blog one night. She was well exposed to the 

business practices of news channels and newspapers so she applied the same here. Soon the platform 

turned into India’s biggest platform for start-ups and entrepreneurs related stories.   

  

Today the website has over 70,000 stories and serves the content over 11 local languages. Shradha’s 

motive is to share the roller coaster of emotions an entrepreneur goes through. She was awarded the 

L’Oreal Paris Femina Award and was included in the list of Worlds’ Top 500 LinkedIn Influencers. 

In 2019, she got to interview Narendra Modi, the Prime Minister of India. Shradha is one of the most 

successful and influential women entrepreneurs in India.  

  

Sheetal Ramkumar (Founder & CEO of WhiteGlobe)  

Sheetal Ramkumar, the Founder, and CEO of WhiteGlobe, is a ferocious entrepreneur who is leading 

in the Language Service Provider Industry (LSPI) in India. Despite the APAC region being popular 

for its diverse cultures and languages, the LSP industry was much unorganized—especially in India. 

Sheetal noticed this wide gap and thus, created a professionally managed language services company 

that will help break the language barrier and support businesses across the Globe.  

  

Initially, she encountered several challenges in her journey as the LSPI in India was highly fragmented 

with no documented methods of assessing the competency of language experts. She had to invest a lot 

of time and effort to develop a multi-dimensional competency assessment for language experts and 

facilitate their collaboration to offer high-quality services based on competency mapping.  
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Today the company is one of the leading LSP’s but the journey towards the top was not easy. Sheetal 

has been ferocious with her decisions for the company and a big believer in taking risks. This is a big 

reason why White Globe is known for its higher-than-average risk appetite. Her leadership skills are 

exceptional and are often rewarded with many awards and accolades. Recently she was awarded 

“Business APAC’s Most Influential Women of 2020.”  

  

  

Kiran Mazumdar Shaw  (Founder of Biocon Limited)  

Kiran Mazumdar-Shaw, Indian woman entrepreneur who, as chairman and managing director of  

Biocon India Group, led a pioneering enterprise that utilized India’s homegrown scientific talent to 

make breakthroughs in clinical research.  

  

Kiran attained her knowledge of brewery from Melbourne in 1975 and returned to India. However, 

she could not find a job in India as she was told that she could not be hired as a master brewer in India 

because “It’s a man’s work”. She was also well aware of the cultural norms that often limited the 

social mobility of women. Thus, she started looking for job opportunities outside India.  

  

After a brief period as a trainee manager at Biocon Biochemicals Limited, of Cork, Ireland, to learn 

more about the business, Kiran returned to India. She started Biocon India in 1978 in the garage of 

her rented house in Bengaluru with a seed capital of Rs. 10,000. Although it was a joint venture, Indian 

laws restricted foreign ownership to only 30% of the company, which meant that 70% of the company 

belonged to Kiran.  

  

Kiran spearheaded Biocon’s evolution from an industrial enzyme manufacturing company to a fully 

integrated bio-pharmaceutical. In 2005 Kiran also received the Padma Bhushan Award, one of India’s 

highest civilian honors, for her pioneering work in industrial biotechnology.  

  

  

Sairee Chahal (Founder & CEO of SHEROES)  

Sairee Chahal has established the platform SHEROES with an idea to help women get ‘more from 

life’—from careers and jobs to health, family life, and wellbeing.  
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Sairee belonged to a small town and was familiar with the limitations of opportunities for women. 

After moving out of her house she pursued her education and worked side by side. Soon she was 

creating job opportunities for the needy.   

  

The big gender gap in the Indian internet ecosystem, the lack of diversity in the workplace, and the 

insignificant amount of women workforce did not go unnoticed by Sairee. She started SHEROES as 

a career-centric community for women. The platform started gaining admiration and in just two years 

they had almost 1M women and 20k companies signed up and would post 100k job listings a month. 

As an upgrade, SHEROES then set up a helpline for women to enable them to talk to a professional if 

they had any sort of career questions.  

  

  

Upasana Taku (Founder at Mobikwik)  

Upasana is the Founder of Mobikwik—an easy replacement for the wallet. When you start something 

new, the ecosystem doesn’t accept you easily, people say no. Though the concept seems relatable it 

was fairly new for the market to accept it. However, Upsana was calm enough to build her idea into a 

venture.  

  

Her gender was one of the major obstacles that she faced. She observed that woman in a position of 

managing finance was unsettling. And this is why she talks about courage that a woman has to take 

when in the helm of affairs. 

Upasana battled her way up to the top unceasingly. Upasana had the entrepreneur calling from within 

but she also wanted it to be in other people’s best interest too. She established Mobikwik to help the 

underserved individuals of India. Mobikwik was established as a simple recharge platform soon it 

found its way in every individual’s phone as an e-wallet.  

 Upasana is pure inspiration, she decided to quit the privileged life, ignored the gender discrimination 

patiently, and confronted numerous challenges just to give back to her homeland.  

  

2.8 PROBLEMS FACED BY WOMEN ENTREPRENEURS IN INDIA  

  

Here is some of the problems faced by women entrepreneurs in India.  
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Traditional Mindset  

 While a lot of women are breaking the shackles and moving out of their homes to work, setting up a 

business is still perceived to be a man’s domain. In the male-dominated society, women are not treated 

equally to men, which serves as a barrier to women’s entry into the business.  

 Networking  

If you want to run a successful business, it’s essential for you to socialize within the entrepreneurial 

network so that you can build contacts and win customers. However, very few women can step out of 

their comfort zone. If they do socialize, it is restricted to their work, and they are not able to build 

relationships. This has a significant impact on the extent of visibility they have in the market and on 

the perception they make.  

 Finance Problems  

Finance is regarded as the ‘life-line’ for any business – be it big or small. However, women 

entrepreneurs suffer from a shortage of finance, mainly due to two significant reasons. Firstly, women 

generally do not have a property in their names, which they can pledge as collateral to obtain funds 

from external sources. Secondly, the banks also consider women less creditworthy and discourage 

women borrowers on the belief that they can leave their business at any time.  

 Family Ties or restrictions  

In India, looking after children and other members of the family is considered the sole responsibility 

of a married woman. Men play a secondary role in such circumstances. A married woman has to strike 

a delicate balance between her business and family. Due to her total involvement in family, she is left 

with no energy and time to devote to the business. Hence, it’s essential to understand that men are also 

quite capable of handling family responsibilities, and they should share such duties to resolve this 

obstacle.  

 Lack of Education  

In India, around 30% of women are still illiterate. Due to a lack of qualitative education, women lack 

business, technology, and market knowledge. Also, the lack of training can lead to low achievement 

and demotivation among women. Thus, education is vital to set up the business and run it successfully.  

  

Safety and Security In today’s times, safety is probably the biggest hurdle for women in India. Due 

to the rise of social crime, women hesitate to take on roles that demand long hours and interactions 

with a world of strangers. However, a smiling face and a calm mind can quickly turn strangers into 

friends.  

Lack of Finance  

Family members do not encourage women entrepreneurs. They hesitate to invest money in the 

business venture initiated by women entrepreneurs. Bank and other Financial Institutions do not 

consider Middle Class Women Entrepreneurs as proper applicants for setting up their projects and 

they are hesitant to provide financial assistance to unmarried women or girls as they are unsure as to 
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who will repay the loan — Either their parents or in-laws after their marriage. This humiliates 

unmarried women and they generally leave the idea of setting up their ventures.  

For example, Kiran Mazumdar Shaw initially faced many problems regarding funds for her business. 

Banks were hesitant to give loan to her as biotechnology was a totally new field at that point of time 

and she was a woman entrepreneur, which was a rare phenomenon.  

 Role Conflict  

Marriage and family life are given more importance than career and social life in Indian society.  

 Unfavorable Environment  

The society is dominated by males. Many business men are not interested to have business relationship 

with women entrepreneurs. Male generally do not encourage women entrepreneurs.  

 Lack of persistent Nature  

Women generally have sympathy for others. They are very emotional. This nature should not allow 

them to get easily cheated in business.  

 Lack of Mental strength  

Business involves risk. Women entrepreneurs get upset very easily when loss arises in business.  

 Lack of Information  

Women entrepreneurs are not generally aware of the subsidies and incentives available for them. Lack 

of knowledge may prevent them from availing the special schemes.  

 Stiff Competition  

Women face lot of competition from men. Due to limited mobility they find difficult to compete with 

men.  

Mobility  

Moving in and around the market, is again a tough job for Middle Class Women Entrepreneurs in 

Indian Social system. The societal and cultural expectations of women have always been different 

than that of a man. Though women are now performing both domestic and professional duties with 

aplomb, they are perceived as taking on the role of a husband and outrunning him, thanks to our 

patriarchal culture. Even in the industry, there are nearly 47% of women in the workforce yet it is 

biased towards a ‘male way of doing things.’ To combat this situation, women can equip themselves 

with such amour which can help them not just in a professional space, but lifelong. Cultivating 

confidence and being assertive so a man, or people, in general, can hear you. Staying positive will 

attract more good people and being an aggressive lifelong learner will help you stay on top of your 

game. Also, conflict and crisis handling, being more proactive, taking on leadership roles and 

supporting your peers is one way to be respected and revered. This is one of the burning societal and 

top problems of women entrepreneurs.  
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 However, despite these obstacles that most women face in India, many have built successful 

businesses. Communicating with the family and thinking the business idea out with a long-term 

sustainable plan can act as the key to success. Problems are part of the journey where you are 

continually pushing towards growth. So, it is crucial not to get discouraged by the number of 

challenges on the path but continue to take one step at a time and keep moving forward.  

 Remember that not all people will ever stand beside you, communicate well within the family to bring 

any friction from home to a minimum. Most important of all, developing a positive attitude goes a 

long way in being successful.  

  

 2.9 WOMEN ENTREPRENEURS IN KERALA  

 5 Inspiring Women Entrepreneurs from Kerala:  

 Women in Kerala are more privileged than in any other state of our country. This state boasts of 

92.07% female literacy, higher sex ratio of 1084 females for 1000 males, whilst ranking low on child 

marriages, infant mortality rate and maternal mortality rate. However even with these positive 

attributes only 11.3% of women choose entrepreneurship as their career. Though the government of 

Kerala has initiated various schemes to empower women entrepreneurs, unwanted fear, risk, lack of 

motivation and support from family are some of the reasons which averts women from taking off the 

entrepreneurial journey.  

 Being an entrepreneur is no cake walk and there are some women who have taken the plunge and 

attained the pinnacle of success. Also, entrepreneurship is not always about money, business or 

investments. Entrepreneurship is about taking risks and challenges to do something different, 

something incredible which empowers yourself and others around you. On this women’s day Kerala 

Insider brings out to you five women from different walks of life who have taken the decision to tread 

this path.  

 Sheila Kochouseph Chittilapally, Managing Director, V-Star – One of the most well-known woman 

entrepreneur from Kerala, her company V star is now a 75-crore business. Her efforts have made V 

star one of the leading lingerie brand in Kerala with its presence in the Middle East as well. The 

business also contributes by giving employment to around 180 people with 2000 tailors who are 

mostly women from rural background.  

 Beena Kannan CEO, Seematti –  Seematti is a well know name among saree lovers and so is Beena 

Kannan. Her dedication and hard work have tangibly grown her brand from a small saree shop to the 

one of the most sought-after saree retailers of Kerala. With stores opening across the state, Beena 

Kannan who is a saree designer herself says she is on her toes to excel as a designer as well as an 

There is no short cut to become successful in your life. You will have to toil hard to set up a business 

enterprise. Hard work and consistency can only take you to heights.   

  Harsha Thachery, Founder and CEO Masala box – Necessity is the mother of invention which is true 

for Harsha Thachery. During her maternity leave, she began to explore healthy and preservative free 

food options when she found out that there were numerous home chefs mostly women who catered 

these healthy homes cooked food. Seeing the potential, she soon launched here platform masala box 

with 100 home chefs delivering fresh, healthy and preservative free meals on pre booking system. 

Masala box is now there in Kochi and Bangalore with major expansion plans in the pipeline.  
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 Poornima Sreelal – Founder and CEO Jobveno.com – Poornima Sreelal and her job portal 

Jobveno.com is a social innovation which helps laymen search and apply for jobs even without a 

resume. The portal is a boon for blue collar job seekers, housewives and students and this differentiates 

the platform from other job portals. Based in Cochin, Poornima reiterates that her job portal eliminates 

the resume centric job search approach and solves this gap in the employment industry. Recipient of 

many awards Poornima aims to spread her portal services across the country.  

 Sally Varma, Program Manager, Street Dog Welfare at Humane Society International – Sally Varma 

is an entrepreneur with a difference. Her passion and love for animals made her pursue a career in 

“catching dogs” to journalism. Yes, it is true. She catches dogs, sterilizes them and then releases them 

back to the streets. Sally says it may sound simple but is actually an arduous task as most dogs would 

be in bad condition prolonging the treatment time. However, Sally is no way deterred by the 

challenges which was evident during the recent Kerala floods. Her zest and zeal towards executing 

her passion saved many animals from being washed away. For her efforts she has been bestowed the 

honorary welfare officer certificate from the Animal Welfare Board and Indian President’s medal for 

being one among 100 selected women who render exemplary service to the country.  

  

2.10 ORGANISATIONS PROMOTING WOMEN ENTREPRENEURSHIP 

IN INDIA AND IN KERALA  

Last decade has seen a steady rise of women entrepreneurs in India. With a larger number of women 

taking to entrepreneurship, academic institutions as well as industry backed foundations saw a void 

which needed to be filled – they realized that women either had the funds and lacked the technical 

know-how of running a business, or vice versa. The need of the hour was for a mentor, a hand holder 

to walk beside them on their path to success.  

1.FIWE: The Federation of Indian Women Entrepreneurs  

 Based out of Delhi, FIWE was established in 1993. It now has over 15000 members and around 28 

member associations. The aim of this organization is to help empower women entrepreneurs through 

trainings on technical know-how, industry research, expertise, and skill development. They 

concentrate largely on the SME segment.  

 2.TREAD: Trade Related Entrepreneurship Assistance and Development  

 The MSME (Micro, Small and Medium Enterprises) Ministry runs a scheme in both urban and rural 

areas to help overcome the developmental hurdles faced by women. This organization helps develop 

the entrepreneurship skills of women in non-farm activities by providing them with information and 

counselling with respect to trade.  

 3. CWEI: Consortium of Women Entrepreneurs of India  

 A leading organization in the field, CWEI works with UN Women, the MSME Ministry and the 

Ministry of Rural Development. They are in the forefront of all initiatives concerned with assisting 

women entrepreneurs – help them learn better marketing skills, work with tribal and backward women 

to integrate them with urban organizations and devising new and innovative methods for arranging 

financing for women run businesses.  
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4.TiE Sthree Shakti (TSS)                              

TSS was started by Tie Mumbai Chapters in 2009. It is a society that works to connect women 

entrepreneurs from different socio-economic strata via organizing a series of activities for 

mentoring, education and motivation of women entrepreneurs. Tie has decided to start this initiative 

after a study conducted in association with Grassroot Entrepreneurship Monitor (GEM) on Indian 

women entrepreneurship. The study revealed that 90 per cent of women at the initial stage need help 

and support for improving their business skills. To plug this gap, TSS led a panel of successful 

enterprising women. They organize various activities like ‘Chat over Chai’ and ‘Can I Dream Big’ 

to share experiences with each other and know the skills of business scaling from successful 

enterprises. Under this line, ‘Group Mentoring Programs’, Business Guidance Camps’ and ‘Business 

Guidance Hotline’ are held to impart knowledge and information of current market scenario. It also 

organizes bi-annual conference and award ceremony to recognize and celebrate women 

entrepreneurship.  

 5.Self Employed Women’s Association (SEWA)  

SEWA, the India’s oldest help desk for women entrepreneurs, was founded by Ela Bhatt in 1972. It 

has started with 320 members and this figure crossed 10,00,000 mark. It helps women entrepreneurs 

through its micro financial products at Sewa Bank, and Sewa Trade Facilitation Centre (STFC).  

Over the age of 15, any woman who is self-employed can become a member of SEWA. For helping 

maximum women entrepreneurs SEWA charge just Rs 3 fee on annual bases.  

6.The Women Entrepreneurship Platform (WEP)  

NITI Aayog  

NITI Aayog has launched a Women Entrepreneurship Platform (WEP) for providing an ecosystem for 

budding & existing women entrepreneurs across the country. SIDBI has partnered with NITI Aayog 

to assist in this initiative.  

As an enabling platform, WEP is built on three pillars- Iccha Shakti, Gyaan Shakti & Karma Shakti. 

Iccha Shakti represents motivating aspiring entrepreneurs to start their business Gyaan Shakti 

represents providing knowledge and ecosystem support to women entrepreneurs to help them foster 

entrepreneurship Shakti represents providing hands-on support to entrepreneurs in setting-up and 

scaling up businesses.  

Kerala State Women’s Development Corporation (KSWDC):  

KSWDC is a public sector undertaking formed for the development of women and registered in1988 

under the Companies Act. It provides self-employment loans, employment-based training, loans to 

mahila samajams and co-operative societies, etc.  
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2.11 WOMEN ENTREPRENEURSHIP: PRESENT SENERO  

 Entrepreneurs are the shapers of the economy by creating new resources and new opportunities and 

by originating new products and services. In the field of entrepreneurship women entrepreneurs are 

also taking part and playing a vital role in this society. Women are highly empowered and motivated 

nowadays. Now-a-days women enter not only in selected professions but also in professions like trade, 

industry and engineering. Women are also willing to take up business and contribute to the Nation's 

growth. Their role is also being recognized and steps are being taken to promote women 

entrepreneurship. Nowadays women are in different fields when we compare to the past. Hardly 

women entrepreneurs in India are basically and mostly engaged in different types of self-employment. 

They have and make lots of opportunities. Various regulatory, promotional, credit and 

representational institutions are established for promoting women by successful women 

entrepreneurs. These institutions established by women entrepreneurs provide a ground to train, 

protects, represent and provides finance for establishing and running a firm to help women. So, women 

entrepreneurs have vital role in developing the nation towards the path of enrichment and making our 

country wealthier. The development of the nation’s democracy is enormously and tremendously 

changed because women entrepreneurs who are taking part in the society which becomes a great and 

one of the reasons. The Women’s Development is the key step for the all-around development of the 

any country. In the modern 21st century in India, women have been provided a number of facilities 

and assistance to move forward and contribute in nation’s  development  and they are  doing  well 

also. But as well as a number of opportunities being identified by the women entrepreneurs to move 

forward, there are some of the hurdles also found that often come in their way of progress and 

development. Lot of women gain a better understanding of managing family and business 

concurrently. Women get lot of exposure and are encouraged by seeing lot of women entrepreneurs 

in this society. The future generations will have their contribution towards our nation has 

tremendously changed our economy with a positive impact so that many women are getting 

empowered. In another way, in a looming world of male chauvinism, women entrepreneurs inspire 

younger generation to contribute more to the society by breaking free from the norm of revolutionizing 

industries which has otherwise normally been done by men mostly in the recent past. This is not say 

that women have been the weaker sex, but have been oppressed long enough before breaking the wall 

of innovation which in fact inspires new generations of people.  

  

  

 

2.12 PARTICIPATION OF WOMEN ENTREPRENEURS IN ECONOMIC 

ACTIVITIES  

 

The woman plays a significant role in the economic development of any country. This is a 

considerable factor with great emphasis on any developing scenario. Women contribute and support 

the economy extensively in different ways by being employed in many different sectors. Many 

successful businesses are run by women some of whom are very skilled in entrepreneurial activities. 

Some of these women are well educated and are aware of correct application of theory in business. It 

is a known fact that many of the most successful and world's largest enterprises are owned and run by 
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women today. In developing countries, some women are running small enterprises many of which 

have proven to be successful. Women entrepreneurs in both developed and developing countries are 

socially powerful in terms of education and making a positive impact on the society. It is reality that 

when women would be empowered as entrepreneurs then whole society gets benefits from it, as 

women entrepreneurs are beneficial for not only economic development but also social development 

of society.  

(i) Economic contribution: Women’s economic activities contribute directly to growth and 

efficiency in dealing with informal business problems and poverty reduction.  

(ii) Capital formation:  Entrepreneurs mobilize the idle savings of the public through the issue of 

industrial securities. Investment of public savings in industry results in productive utilization 

of national resources. The rate of capital formation increases, which is essential for rapid 

economic growth.   

(iii) Improvement in Per capita Income:  women entrepreneurs in India have also been exploiting 

the opportunities. They convert the latent and idle resources like land, labour and capital in to 

national in-come and wealth in the form of goods and services. They help increase the 

country’s net national product and per capita which are important yardsticks for measuring the 

economic growth.   

(iv) Generation of employment:  Women entrepreneur in India are playing an important role in 

generating employment both directly and indirectly. By setting up small scale industries, they 

offer jobs to people. 

(v)  Social Contribution: Women entrepreneurs are also contributing towards improving the 

balanced regional development and improvement of living standards in the country. 

                                                             

 

 

 

 

 

 

 

 

 

 

 

 



27 
 

 

 

 

 

 

                                                                CHAPTER 3 

DATA ANALYSIS AND PROFILE OF THE MUNICPALITY 

 

 

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



28 
 

 

3.1 A PROFILE OF THE MUNICIPALITY  

 Irinjalakuda is a municipal town in Thrissur district, Kerala, India. Irinjalakuda is a revenue division 

and the headquarters of Mukundapuram Taluk with an area of 11.24 square kilometers. As of 2011 

India census, Irinjalakuda had a population of 51,585. Males constitute 48% of the population and 

females 52%. Irinjalakuda has an average literacy rate of 96% which is much higher than the national 

average of 74.65%. While male literacy stands at 97.12%, female literacy is 94.56%. 10% of the 

population is under 6 years of There are 40 wards in the city; among them Irinjalakuda Ward No 10 

is the most populous ward  and Irinjalakuda Ward No 20 is the least populous ward. The population 

density of irinjalakuda municipality is 1,500/km2.  

 3.1.1 GROWTH OF POPULATION   

Population of the city has decreased by -0.5% in last 10 years. In 2001 census total population here 

were about 29 thousand. Female population growth rate of the city is 2% which is 5.1% higher than 

male population growth rate of -3.1%. General caste population has decreased by -0.2%; Schedule 

caste population has decreased by -3.8%; Schedule Tribe population has increased by 2200% and 

child population has decreased by -21.2% in the city since last census.  

  

3.1.2 TRANSPORTATION  

 Road  

Irinjalakuda is located on State Highway 22 (Kerala), which links to major national highways NH 47 

and NH 66 in the State. Two main roads State Highway 22 (Kerala) (Kodungallur-Shornur) Road and 

State Highway 61 (Kerala) (Potta-Moonupeedika) crisscrosses Irinjalakuda town. KSRTC bus station 

is situated behind the Koodalmanikyam temple. KSRTC operates services to Trivandrum, Ernakulam, 

Kottayam, Kozhikode, Palakkad and Mananthavady.  There is a private bus station in Irinjalakuda 

which serves local and inter-district travelers. 

Railways   

The nearest railway station is the Irinjalakuda Railway Station which is about 8 km east of the town 

at Kallettumkara. Irinjalakuda Railway Station is managed by the Southern Railway of Indian 

Railways. Many express trains stop at this station. Thrissur Railway Station is the nearest major 

railhead with stop for all trains, which is just 22 km from Irinjalakuda. Irinjalakuda Sorting (Railway 

Mail Services) also functions at Kallettumkara in the premises of post office.   

Nearest Airport   

 The nearest airport is the Cochin International Airport at Nedumbassery, which is 38 km away. The 

airport is well connected to all major airports in India and also connected to many foreign cities. Direct 

flights are available to Chennai, New Delhi, Mumbai, Bangalore and Kolkata.  
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 3.1.3 HEALTH FACILITIES   

The Municipality has good progress in health facilities. It has several hospitals and health clinics, 

including Ayurveda, Eye care are situated in the heart of Irinjalakuda. In the Allopathy field also 

Municipality has a good network of hospitals.   

3.1.4 WELFARE SCHEMES   

The Municipality plays much attention in providing housing facilities, sanitation and electrification to 

the people. The municipality also gives much attention to the development of the development of 

backward communities.   

3.1.5 OCCUPATIONAL STRUCTURE   

Agriculture is the main source of the people. A very high proportional of working population in 

engaged in agriculture. Coconut is the principle crop of cultivation. The important crops in this region 

are rice, areca nut, rubber, pepper, etc. about 90% of residents are small scale farmers, agricultural 

labourers or daily wage earners. The other fields in which people concentrate for their living are animal 

husbandry, poultry and fishery.   

  

3.2 SOCIO – ECONOMIC CONDITIONS OF WOMEN ENTREPRENEURS   

  

3.2.1 PERSONAL DATA   

 3.2.1.1 AGE WISE CLASSIFICATION  

Age in years  Respondents  Percentage  

Less than 30  4  10%  

30-39  19  47.5%  

40-45  12  30%  

More than 45  5  12.5%  

Total 40 100% 

Source: survey data  
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 The age wise classification of the sample population of 40 women entrepreneurs are presented 

in the table. The distribution of entrepreneurs according to their age shows that 47.5% of 

workers are in between the age group of 30 to 39 and 10% of women entrepreneurs are less 

than 30 and 12.5% is more than 45.  

 3.2.1.2 COMMUNITY COMPOSITION  

Table Community Composition  

Religion                                   Respondents   Percentage  

Christian   20  50%  

Hindu   13  32.5%  

Muslim  4  10%  

Others  3  7.5%  

Total 40 100% 

Source: survey data  

 



31 
 

Table shows that 50% of women entrepreneurs are Christians, 33% are Hindus and 10% are Muslims. 

Remaining 7.5% are Others. From this data analyzed that most of the women entrepreneurs are 

Christians in Irinjalakuda Municipality.  

 3.2.1.3 MARITAL STATUS   

Table Marital Status   

Marital Status  Respondents  Percentage  

Married  38  95%  

Unmarried  2  5%  

Widow 0 0% 

Total 40 100% 

Source: survey data   

 

Classification of the women entrepreneurs according to their marital status reveals the majority of the 

women entrepreneurs (95%) are married. Among the sample 5% are unmarried.  

 3.2.1.4 FAMILY SIZE  

Table Family size  

Size of the family  Respondents  Percentage  

Less than 4  8  20%  

4-5  25  62.5%  

More than 5  7  17.5%  

Total 40 100% 

Source: survey data  
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FIG Family Size  

 

  

3.5 Educational status  

3.2,1.5 Table Educational status  

Education  Respondents  Percentage  

Primary  3  7.5%  

Secondary  21  52.5%  

Degree  14  35%  

Professional  2  5%  

Total 40 100% 

Source: survey data  
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Table  shows the educational status of respondents. It can be observed from the table that 7.5%% of 

them are from primary category. 52.5% are belongs to secondary category. 35% has the educational 

status of degree and 5% are professional. Thus, reached a conclusion that, most of the women 

entrepreneurs are from secondary category.  

  

WORKING CONDITION OF WOMEN ENTREPRENEURS   

.2.2.1 Type of activity   

Table Type of activity  

  

Type of activity  Respondents   Percentage  

Service  8  20%  

Farming  10  25%  

Manufacturing  22  55%  

Total 40 100% 

Source: survey data  
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 It is clear from the above table the majority of the respondents (55%) are engaged in the 

manufacturing activities. The service sector accounts 20% of respondents. The farming takes the 

remaining 25%. Goat rearing, poultry farming, cattle farming, agriculture etc. are the important 

farming activities. Beauty parlors, stationary shop, DTP, Photostat center, Ayurveda shop, catering 

services, bakery etc. are the important informal service activities and soap, pickle, candle making, 

flour mills, chips making, jewelry making etc. are the important manufacturing activities.  

 3.2.2.2 Profit earning status of the business  

Table Profit earning status of the business   

Profit  Respondents  Percentage  

Below 5000  10  25%  

5000-10000  16  40%  

10000&above  14  35%  

Total 40 100% 

Source: survey data  

 The above table shows that the profit earning status of the business. Below 5000 profit earnings 

become 25%. 5000 to 10000 is40%.1000 and above is 35%.5000 to 10000 is majority and highest 

profit earnings.  

 

3.2.2.3 Form of organization   

 

Table Form of organization 

  

Organization  Respondents  Percentage  

Sole proprietorship  16  40%  

Company  9  22.5%  

Small scale industries  8  20%  

Partnership  7  17.5%  

Total 40 100% 

 Source: survey data   
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The table indicates Majority of the respondents are establish their enterprise in the form of sole 

proprietorship business. Minority of respondents are establishing their enterprise in the form of 

partnership.   

3.2.2.4 Initial Investment for the Business   

Table Initial investment for the Business  

Investment  Respondents  Percentage  

Less than 50,000  15  37.5%  

50,000-0ne lakh  10  25%  

One lakh-two lakh  9  22.5%  

More than 2 lakh  6  15%  

Total 40 100% 

Source: survey data  

 

The table shows the initial investment by the women entrepreneurs in the business. 37.5% of women 

entrepreneurs have initial investment of less than Rs.50, 000 and 25% of respondents have initial 

investment of Rs.50, 000 to 1 lakh in the business. 22.5% in the 1 Lakh to 2 Lakh. 15% of respondents 

have initial investment of more than two lakh in the business.  

  

 

  

Source of Finance for Entrepreneurship  

Table 3.2.2.5  Source of Financial Entrepreneurship  

Source of finance  Respondents  Percentage  

Personal savings  13  32.5%  

Subsidy from Govt  7  17.5%  
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Bank loan  17  42.5%  

Family & Friends  3  7.5%  

Total 40 100% 

Source: survey data   

The table show that the majority of the respondents depend upon (42.5%) bank loan for start-up 

funding in financing their enterprises. It is also clear that 32.5% of entrepreneurs use personal savings 

as their main source of start-up funding. 17.5% of the entrepreneurs depend upon government subsidy 

and 7.5 % borrow from the friends and family.  

  

Annual Income  

Table 3.2.2.6  of Annual Income  

Income  Respondents  Percentage  

Less than 250000  14  35%  

250000-500000  22  55%  

Above 500000  4  10%  

Total 40 100 

Source: survey data   

 

The table shows that Majority respondents 250000-5 lakh (55%). 35% for less than 250000, And 10% 

for Above 5 lakhs.  

  

Number of Employees for Enterprise   

Table 3.2.2.7  Number of Employees for Enterprise  

Employees   Respondents  Percentage  

Less than 5  25  62.5%  

5-10  12  30%  

More than 10  3  7.5%  

Total 40 100% 

Source: survey data   

 

The above table shows that Majority of the respondents (62.5 %) run their enterprise with less than 5 

employees. 30% of responds employee 5-10 workers in their enterprise and only 7.5% responds 

employ more than 10 workers in their enterprise.  

  

Hours Devoted for Business   

Table 3.2.2.8 Hours Devoted for Business   
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Number of hours  Respondents  Percentage  

1-4 hours  8  20%  

5-8 hours  26  65%  

9&above  6  15%  

Total 40 100% 

Source: survey data  

 Table shows that 20% respondents 1-4 hours devoted the business.5-8 hours 65% and 15% 9 and 

above. The majority peoples devoted 5-8 hours.  

Monthly expenditure from the Business  

  

Table 3.2.2.9 Monthly expenditure from the Business  

Monthly expenditure  Respondents  Percentage  

Below 4000  20  50%  

4000-8000  16  40%  

8000&above  4  10%  

Total 40 100% 

Source: Survey data 

    

Motivational factors to Become Entrepreneur   

Table 3.2.2.10  Motivational Factors to Become Entrepreneur  

  

Reason to start own 

business  

Respondents   Percentage  

For making money  18  45%  

Support from family  5  12.5%  

To have job  15  37.5%  

Be famous  2  5%  

Total 40 100% 

Source: survey data   

Table 3.15 shows that 45% of respondents have money making as motivational factor behind the 

business. 12.5% of the respondents got support from family as motivational factor and another 37.5% 

of the respondent’s motivational factor was to have a job. Then the rest of (5%) of respondents have 

the motivation to become famous through business. Thus, the study shows that attainment of job was 

the main motivation behind the business.  
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PROBLEMS OF WOMEN ENTREPRENEURS  

Table 3.2.2.11 Entrepreneurial / Business Problem  
  

Problem  Respondents  Percentage  

  

Gender based 

discrimination  

6  15%  

Lack  of  family/society  

support  

20  50%  

Lack of education  8  20%  

Others  6  15%  

Total 40 100% 

Source: survey data   

  

TRAINING  PROGRAMMES  

Table 3.2.2.12  training Programs  

 

Programs  Respondents  Percentage  

Yes  15  37.5%  

No  25  62.5%  

Total 40 100% 

Source: survey data   

 SATISFACTION LEVEL OF THE BUSINESS   

 Table 3.2.2.13 of satisfaction level of the business   

 

Source: survey data   

  

  

  

  

Level  Respondents  Percentage  

  

Low level  6  15%  

Medium level  26 65%  

High level  8  20%  

Total 40 100% 
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4.1 INTRODUCTION 

  

 Nowadays entrepreneurship is very attractive field for any women who wants to stand financially 

independent. Even though women have to face many problems like lack of family support, gender 

discrimination, lack of finance, education, etc. many women courageously set out for 

entrepreneurship. Therefore the present study entitled 'A Study on Women Entrepreneurship in 

Irinjalakuda Muncipality' has made an attempt to study the women entrepreneurs in Irinjalakuda 

Municipality. The objectives of the study are to understand the socio-economic status of women 

entrepreneurs, to find out the challenges faced by women entrepreneurs and to evaluate contribution 

of women entrepreneurs for the economic development. In order to collect data a detailed Google 

form was prepared which contain 20 questions related to variable to check how much respondents 

respond toward the variable of the study so that we could have. 

 

 

4.2 FINDINGS  
  

 

 

 It has been found that majority of the women entrepreneurs about 47.5% are under the age 

group of 30 to 39 years. There is only least number of women entrepreneurs under age of 30.  
 

 The study shows the marital women (95%) are more interested in women  
entrepreneurship. This reveals that there is small number of women take entrepreneurship as a 

profession but married women start business to cover family expenses and savings.    

 

 The study shows that most of the entrepreneurs (62.5%)belong to nuclear family.   
 

 .5% of women entrepreneurs have secondary educational qualification and 

30% women entrepreneurs have the degree level educational qualification.  
  

 While focus on community composition 50% of women entrepreneurs are from Christian 

community.   
   

 40% of women entrepreneurs earn profit of 5000- 10000rs per month from their enterprise.   
  

 37.5% of entrepreneurs made initial Investment of more than 50000rs for their enterprise.   
  

 Source of finance of women entrepreneurs are mainly from bank loans (42.5%).  And also 

32.5% women mobilize finance from their own personal savings.   
  

 Most of the entrepreneurs employs about 5 employees and more. It means most of the 

entrepreneurs runs at least medium level of enterprise.   
  

 65% of women spend 5-8 hours in the enterprise.   
  

 There is monthly expenditure of rupees 4000-8000(50%) for most of the women entrepreneurs.   
 

 Money making is the most (45%) motivational factor and also women take entrepreneurship 

in order to have a decent job.   
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 Lack of support from family and society is the main and most relevant problem faced by 

women entrepreneurs in India. Women are discouraged from family  due to huge risks and 

lack of finance. Women also faces gender based discrimination, lack of education and also 

other factors.   
 

 About 70% have medium level of satisfaction from their enterprise.  
 

4.3 SUGGESTIONS  
  

I. Government should provide better educational facilities and schemes to  
                                          women folk.  

II. They may be provided necessary information for starting firms.  
III. Government should provide proper motivation classes for women 

entrepreneurs and should provide adequate subsidies and incentives.  

IV. They may be provided with adequate skill development training and also 

ensure their safety in their working areas.  
V. Government should take necessary steps to provide adequate loans from 

banks and financial institutions to the entrepreneurs without delay.  
VI. Government should provide training programmes, practical experience and 

personality development programmes to improve over-all performance of 

women entrepreneurs.  
  

  

  

4.4 CONCLUSION  

 

  women entrepreneurship is certainly a sturdy road to be travelled by women where they have to 

prove themselves.   If our country wants to be seen on global map as economy of rapid growth, 

blooming buds of women entrepreneurs need to be fostered first. India is a male dominated society 

and women are assumed to be economically as well as socially depended on male members. The 

absolute dependence seems to be diluted among the high and middle class women as they are 

becoming more aware of personal needs and demanding greater equality.   

 

Women entrepreneurs faced problems in aspects of financial, marketing, health, family, and other 

problems. But the study shows that the present conditions of women entrepreneurs are changed 

because they get support from the family and government for improving their entrepreneurship. So 

the number of women entrepreneurs who faced the problem is low. But some of the entrepreneurs 

have the problems like finance shortage, marketing problems, self confidence, lack of information etc.   

Entrepreneurship among women is a recent phenomenon. In a developing country like India, a 

favourable socio-economic environment could help in exploiting the latent entrepreneurial talents 

among women. Women entrepreneurs are the women or a group of women who initiate, organize and 

operate a business enterprise. The emergence of women entrepreneurs and their contribution to the 

national economy is quite visible. Entrepreneurship development among rural women helps to 

enhance their personal capabilities and increase decision making status in the family and society as a 

whole. They were engaged in starting individual or collective income generation programme with the 

help of self-help group.  
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Women have an extraordinary power of being the enlightened agents of economic change an economy 

that allows women to flourish and develop will henceforth emerge as a sustainable economy. Women 

are not only able to handle the critical decision involve in family such as education, health, financial 

matters etc., they have sufficient business acumen to adopt with and lead any changing business 

landscape. Women entrepreneurs make significant contributions to economic growth and to poverty 

reduction around the world.  

The following are the major factors influencing the women entrepreneur, Economic independence, 

Establishing their own creative idea ,Establishing their own identity , Achievement of excellence, 

Building confidence Developing risk-taking ability , Motivation , Equal status in society .  

All women entrepreneurs have their own respective reasons for starting their businesses. Its hope that 

suggestion forwarded in the study will help the entrepreneurs in particular to look this problems and 

develop better schemes by the government.  
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SCHEDULE 

 

 

1.NAME: 

2.Address:   

3.Age:  

4.Religion:   

5.Marital status:   

6.Size of family:   

7.Education:   

8.Nature of business:   

  O Service                               

  O Farming                

  O Manufacturing  

9.Profit earned form your business   

  O Below 5000                       

  O 5000-10000    

  O 10000&above    

10.Form of Organization  

  O Sole Properatorship           

  O Small Scale Industries         

  O Company Partnership 

11.Investment:  

  O less than -50,000              

  O 50,000-1 lakh                   

  O 11. lakh-2lakh                    

  O More than 2 lakh             

12.  Source of finance for Entrepreneurship  

  O Personal Savings   

  O Bank Loan   

  O Family & Friends       

  O Subsidy from Gvt      

13.Number of Employees  

  O 14. Hours devoted for business  

  O 1-4 Hours   

  O 5-8 Hours               

  O 9 & above                                                 

14.Monthly Expenditure  

  O Below 4000   

  O 4000-8000  

  O 8000 & above  

15.Motivational factors  

  O For making Money   



46 
 

  O Support from family    

  O To have job                 

  O Be famous                   

16.Major Problems of women Entrepreneurs 

  O Gender based discrimination       

  O Lack of family/society support   

  O Lack of education                       

  O Others   

17.Annual Income  

  O Less than 25000  

  O 250000-500000  

  O Above 500000   

18.Did you attend any training programmes before starting a venture  

  O Yes   

  O No   

19.Satisfaction level  

  O Low level   

  O Medium Level  

  O High level 

 

 




