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Abstract
Business enterprises are economic organs of society and draw on societal resources; it is ITC's belief that a company's
performance must be measured by its Triple Bottom Line contribution to building economic, social and environmental
capital towards enhancing societal sustainability. ITC believes that in the strategic context of business, enterprises possess,
beyond mere financial resources, the transformational capacity to create game-changing development models by unleashing
their power of entrepreneurial vitality, innovation and creativity. In line with this belief, ITC will continue crafting unique
models to generate livelihoods and environmental capital. Such Corporate Social Responsibility ("CSR") projects are far
more replicable, scalable and sustainable, with a significant multiplier impact on sustainable livelihood creation and
environmental replenishment. These initiatives are independent of the normal conduct of ITC's business. To identify the
programmes, projects and activities (collectively "CSR Programmes") carried out in ITC are the main theme of this paper.
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1.1 Introduction
Corporate social responsibility (CSR, also called corporate conscience, corporate citizenship or responsible business) is a
form of corporate self-regulation integrated into a business model. CSR policy functions as a self-regulatory mechanism
whereby a business monitors and ensures its active compliance with the spirit of the law, ethical standards and national or
international norms. With some models, a firm's implementation of CSR goes beyond compliance and engages in "actions
that appear to further some social good, beyond the interests of the firm and that which is required by law." The aim is to
increase long-term profits and shareholder trust through positive public relations and high ethical standards to reduce
business and legal risk by taking responsibility for corporate actions. CSR strategies encourage the company to make a
positive impact on the environment and stakeholders including consumers, employees, investors, communities, and others.

CSR is titled to aid an organization's mission as well as serve as a guide to what the company represents for its consumers.
Business ethics is the part of applied ethics that examines ethical principles and moral or ethical problems that can arise in a
business environment. ISO 26000 is the recognized international standard for CSR. Public sector organizations (the United
Nations for example) adhere to the triple bottom line (TBL). It is widely accepted that CSR adheres to similar principles, but
with no formal act of legislation. As per the statistical report in the year 2015 among the six FMCG companies the major
contributor in CSR is ITC Ltd. Thus This paper focus on the programmes, projects and activities (collectively "CSR
Programmes") carried out in ITC Ltd. ITC's belief that a company's performance must be measured by its Triple Bottom Line
contribution to building economic, social and environmental capital towards enhancing societal sustainability. ITC believes
that in the strategic context of business, enterprises possess, beyond mere financial resources, the transformational capacity to
create game-changing development models by unleashing their power of entrepreneurial vitality, innovation and creativity. In
line with this belief, ITC will continue crafting unique models to generate livelihoods and environmental capital. Such
Corporate Social Responsibility ("CSR") projects are far more replicable, scalable and sustainable, with a significant
multiplier impact on sustainable livelihood creation and environmental replenishment. These initiatives are independent of
the normal conduct of ITC's business.

1.2Objectives of the study
1. To identify the programmes, projects and activities (collectively "CSR Programmes") carried out in ITC Ltd.
2. To analyse the CSR expenditure of ITC Ltd among the FMCG companies.

2.1 The major CSR interventions of ITC Ltd.
ITC has made a far-reaching contribution to the national cause of livelihood creation, particularly in rural India. The
Company's integrated rural development programme has helped create a vibrant rural eco-system empowering farmers,
enriching the environment and raising rural incomes. These innovative interventions have reached meaningful scale given the
core focus on empowerment and co-creation, development of institutional frameworks and capacity building at the grass-
roots. By adopting a 360 degree approach to enriching rural eco-systems, ITC has put in place long term drivers that will
contribute meaningfully to the national priority of employment generation and sustainable growth.


