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Abstract: To study on customer purchase behaviour towards mobile phone. Customer buying is not mere
transfer of item from seller to buyer. Consumer wants buying to become a happy affair. They would like to see,
touch and feel the commodities that they buy. Understanding this psychology for the consumer many
organizations have come to make purchase of happy affair. Today different brands of mobile phones are
available to users. Mobile phones are one of the modern telecommunication technologies that have emerged
over past decades to facilitate communication among people and across countries. Thus, the present study
focuses on the factors which influencing the consumer to purchase Mobile Phones. This study helps to know the
buying behaviour of the consumer while choosing Mobile Phones. This study also helps to know the consumers
satisfaction level towards different branded mobile phones.
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I. Part
1.1Introduction

Today different brands of mobile phones are available to users. Mobile phones are one of the modern
telecommunication technologies that have emerged over past decades to facilitate communication among people
and across countries (Dziwornu, 2013). According to the oxford dictionary the word mobile is derived from the
Latin phrase ‘mobile vulgus’. Which means excitable crowd .In human life there is the great change in standard
of living by the invention of mobile phones? As we all familiar cell phones did not just happen overnight.   They
evolved just like us. Cell phones has evolved over five different generations, the latest of which is still being
adopted by users. By the time most of us will have switched to 4G and there will be undoubtedly be yet another
standard to aspire.

As we all know that first mobile phone launched in India during 1990’s and first mobile company
which was established is Nokia .In the year 1995, the first service provider Modi group which was established in
Kolkata .Now India is second largest user of mobile phones that is accountable for 1,034,253,328 mobile
phones. These indicates how widely mobile phones are accepted .There  are many available brands to users  like
Samsung,  Micromax , Lenovo, Motorola , Intex ,Lava , Xiaomi etc .As we can that youth is more attracted to
mobile phone usage . The current  mobile market has close relationship with the youth .Whenever a new
multimedia or electronic gadget is launched ,just see the queue in any outlet you will see large number of
youngsters filling the crowd. This shows the growing popularity of mobile phones among youngsters .This study
seeks to analyze  the brand preferences among youth.

1.2 Statement of Problem
During 19th century markets was not so competitive. There was very few brands competing in the

market and there were people using mobile phones as they used to be very expensive. During 20th century many
new brands of mobile phones have been introduced in the market. Even in our country new telecommunication
companies have been established making the service very cheaper so that the service can be utilised by every
common people of the country. Today mobile phones start from Rs.1000 to      Rs.1, 00,000 because of which
today people have lots of options regarding mobile phones. Mobile phones have become very common to the
people and life has become almost impossible without mobile phone.

To compete in a market many cheaper mobile phones have been introduced in a market especially from
India and China providing additional accessories and feature to customers. But there is a question regarding
selection brands by consumers and factors affecting while purchasing mobile phones study therefore, desirable
to identify the brand preferences among youth.


