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CHAPTER 1 : INTRODUCTION

1 1.1 INTRODUCTION When choosing a store in the past, shoppers were primarily concerned with the features or

aspects of the goods. Consumers today demand more advantageous features while choosing retail stores for their

purchases. One of the things that is often wanted in retail chain locations is a welcoming atmosphere. The impact of

retail environment on the success of a store cannot be disregarded (Turley & Milliman, 2000). Retail chains are

progressively replacing modest conventional stores. Compared to conventional merchants, the retail chain industry has

been more successful.Is ascribed to comfort, variety of products, enormous size, and affordable costs.The

50% MATCHING BLOCK 1/4

term “atmosphere” is used to describe our feelings regarding the shopping experience that are unseen (Milliman, 1986).

“The design of the major retail chain outlet that produces certain emotional impacts on the buyer that boosts his

purchasing probability,”

according to the impact of the store’s atmosphere on customer behaviour has been noted by a number of researchers

(Russell & Mehrabian, 1978), but there hasn’t been much empirical research on this topic (Zeynep & Nilgun, 2011). In

earlier studies, the scope of consumer studies was limited (Areni &Bitner (1992); Kim (1994). Numerous studies were

carried out, but they each concentrated on a single atmospheric variable.Moment while leaving others. Although in fact a

variety of environment cues work together to influence consumer behaviour(2011) Zeynep and Nilgu Bitner (1992); Kim

(1994). Numerous studies were carried out, but they each concentrated on a single atmospheric variable.moment while

leaving others. Although in fact a variety of environment cues work together to influence consumer behaviour(2011)

Zeynep and Nilgun.Therefore, the goal of
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CHAPTER 1INTRODUCTION

1.1 INTRODUCTION

Covid-19 due to disease and governmental-mandated social distance measures, has causedsevere losses in several economies

around the world. It is challenging to predict the severityand length of the economic crisis that the pandemic will have on specific

households becausethere are many unknowns regarding the length of the crisis (i.e., the length of "stay-at-

home"orders),theaffectedindustries,andthepost-

crisisconsumptionandrecovery.Nationaleconomiesareanticipatedtocollapseasaresultofwidespreadbusinessclosure,particularlyin lower

income areas, which would cause unemployment and poverty rates to skyrocket.

Thebaselinehouseholdwithsavingstakeslessmoneyoutofitssavingsthanthebaselinehouseholdwithoutsavings.Aswithdrawalsarenotsignifi

cantlycorrelatedwithhavingsavingsor havinglesssavingsthanthe median,thisheterogeneouseffectappears tobeunrelated to the degree

of savings. In the early weeks of the epidemic, households often wantto hang onto their fundsas much as possible, and those with

prior savings habits are betterable to do so. This is one argument that could be put out. A link between longer-term limitedincome-

generating capacity and susceptibility has been suggested by the observation thathouseholds with outstanding loans at baseline look

less able to preserve their income when thepandemicstrikes. For examining how exogenous factors, such as the Covid-19 pandemic

and subsequent policyresponses,willaffecthousehold-relateddecision-making,activities,inputchoices,andoutcomes, such as

consumption patterns, time allocation, and health outcomes, the householdeconomies framework is very useful. Although people

appear to have a good handle on theirfinancial situation, they are quite concerned about the risk to their and their family's

physicalhealth. As a result, people now more than ever consider health insurance to be important

.Avitalcomponentishealthcarebecauseitcontributestopeople'simprovementandmaintenance of their health. As a result, people are able

to retain a higher quality of living bybecoming more effective and productive while also boosting the economy. The core of thehealth

system that has to be examined is how health care is supplied and how people andfamilies make choices and access these facilities.

Health status, the health infrastructure, andits financial components are of national importance in addition to the provision of

medicalfacilities .The international welfare groups keep a close eye on things. Examining the state ofhealth, health infrastructure, and

health insurance is crucial a nation worldwide move towardsuniversalhealth coverage.

1.2 STATEMENTOFTHEPROBLEM

The three key areas that require government intervention are Medicaid, health care, and

healthcareexpenditure.Thesethreecharacteristicsareimpactedby avariety offactors,whichmakesit difficult forhouseholds to get

themostout of theirhealth carebudgets.
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1.1 Introduction to the Study The lack of domestic resources needed to finance national investments is one of the main

economic problems facing developing nations. Countries are consequently always in need of both direct and indirect

investments. FDI is an important tool for economic growth. it is a long-term direct investment that flows from and to the

country. According to the world bank, “FDI refers to the net inflows of investment to acquire a lasting management

interest i.e., 10% or more of voting stock, in an enterprise, operating in an economy other than of the investor and can be

further developed as the sum of equity capital, reinvestment of earnings, other long-term capital, and short-term capital

as shown in the bop in that economy”.

Foreign direct investment (FDI) will play an essential role in attaining rapid economic growth in developing nations by

bridging the gap between local savings and investment and introducing the latest technology and managerial know-how

from industrialised countries. In reality, most FDI goes to industrialised nations, with just a minor amount going to a small

number of developing countries. As a result, most developing countries struggle to attract significant amounts of

Investment. It has been shown that nations with a greater GDP and a high GDP growth rate, as well as a business-friendly

climate with ample contemporary infrastructure, such as the internet, may effectively attract FDI, while FDI, on the other

hand, has a substantial impact on a country's economic growth.

The current FDI trend demonstrates that the African area receives significantly less Investment than both developed and

developing countries. Yet, during the early 2000s, there has been a minor uptick in FDI flows into the African continent,

particularly to resource-rich countries. In comparison to other African areas, the inflows of FDI into the Southern Africa

Customs Union (SACU) region are rather substantial. Yet, despite significant FDI inflows, SACU member nations'

economic performance remained poor and unsteady. Prior to the 1990s, Botswana and Swaziland performed well in

comparison to other SACU member nations. Only Botswana and South Africa witnessed rapid economic development

after the 1990s. From 1995 to 2004, Namibia and estawini witnessed an improvement, while the other member nations

suffered a decline, with Botswana experiencing a huge drop in growth. In recent years, all of the member nations saw

roughly comparable growth, with Lesotho and Namibia outperforming the others by posting somewhat greater growth.

There are various determinants of FDI that affect the economic growth of a country. This paper highlights the

determination of each factor that affect FDI and its impact on the economic growth in selected countries of the African

economy. For the study, members of the South African custom union (SACU) had selected, it includes countries-

Botswana, Namibia, Eswatini, Lesotho, and South Africa.
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