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EXECUTIVE SUMMARY 

This study explores Factors affecting customer’s decision towards 

investment in Life Insurances Policy. Due to increasing awareness among   

people about their uncertainty of life and increasing competition in 

Insurances sector, it is significant for Insurance Companies to understand 

the requisite of their customers. The main aim of this study is to explore 

the various factors influencing customer investment decision in life 

insurance. The investors face many problems regarding the policies its 

procedures etc. The company have to take care of their customers and 

make sure about the services that are provided in the company. This study 

is based on primary data as well as the secondary data which is collected 

through questionnaire among 50 policyholders and data were analysed 

with multi variety statistical tools like percentage, ANOVA analyses were 

used to identify the factors affecting customer’s decision towards 

investment in Life Insurances Policy.  
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