
COM1MN102:ENTREPRENEURIAL MARKETING
Section-A-Mark-3

1. Define market.
2. State the functional value of marketing.
3. State the emotional value of marketing.
4. State the epistemic value of marketing.
5. Recall the difference between need and want.
6. Define marketing philosophy.
7. List out the core marketing concepts.
8. Define marketing philosophy.
9. List any two differences between marketing and selling.

10. What is the production concept of marketing?
11. What do you mean by Latent demand?
12. Define marketing management
13. Mention any two features of marketing.
14. Mention any two objectives of marketing.
15. What do you mean by market penetration?
16. What is the product concept of marketing?
17. What is the selling concept of marketing?
18. What do you mean by marketing concept?
19. What do you mean by social marketing concept?
20. What do you mean by holistic marketing concept?
21. What is the scope of marketing?
22. What are the things that can be marketed?
23. What do you mean by full demand?
24. What do you mean by declining demand?
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25. What do you mean by Market leadership?
26. Define entrepreneurial marketing.
27. Give any 2 differences between entrepreneurial marketing and traditional

marketing.
28. Mention any 2 characteristics of entrepreneurial marketing.
29. Explain innovativess as a dimension of entrepreneurial marketing
30. Write any two significance of entrepreneurial marketing
31. Explain Proactiveness as a dimension of entrepreneurial marketing.
32. What do you mean by resource leveraging?
33. Explain customer intensity in the context of entrepreneurial marketing.
34. What do you mean by Value creation?
35. How does risk-taking play a role in entrepreneurial marketing?
36. What is the importance of networking in entrepreneurial marketing?
37. Explain how flexibility is an advantage in entrepreneurial marketing.
38. Explain "Time constraints" as a challenge of entrepreneurial marketing.
39. Describe the significance of customer involvement in entrepreneurial marketing.
40. Define entrepreneurial orientation.
41. Discuss the importance of social media marketing for entrepreneurs.
42. Mention any two ethical considerations in entrepreneurial marketing.
43. What do you mean by opportunity focus?
44. How can we build brand identity in entreprneurial marketing?
45. Explain "Limited Budget" as a challenge for entrepreneurs in marketing process.
46. What is the Contribution of N H Bordon?
47. what do you mean by Product?
48. What do you mean by price?
49. What do you mean place?
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50. What do you mean by promotion?
51. What do you mean by customer segmentation?
52. What is demographic segmentation?
53. What is Geographic segmentation?
54. What is Psychographic Segmentation?
55. What is behavioural Segmentation?
56. What is firmographic segmentation?
57. What is technographic segmentation?
58. What is need- based segmentation?
59. What is value- based segmentation?
60. What is customer- journey segmentation?
61. What is hybrid segmentation?
62. Mention any two significance of customer segmentation?
63. What do you mean by market targeting?
64. Mention the steps in target marketing.
65. Mention the factors to be considered in selecting target market.
66. Enumerate the benefits of target marketing.
67. What is E J Mc Cathy's contribution?
68. Define Product.
69. Mention the features of the product.
70. What are the 4 C's of marketing?
71. Define customer segmentation.
72. What is the main objective of customer segmentation?
73. List two common bases for customer segmentation.
74. How does demographic segmentation differ from geographic segmentation?
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75. How does demographic segmentation differ from psychographic segmentation?
76. How does psychographic segmentation differ from behavioural segmentation?
77. How does geographic segmentation differ from behavioural segmentation?
78. Define product differentiation.
79. What is the main goal of product differentiation?
80. List two types of product differentiation.
81. How does product differentiation contribute to competitive advantage?
82. Give an example of a company that uses product differentiation successfully.
83. What is the difference between tangible and intangible product differentiation?
84. How does innovation play a role in product differentiation?
85. Why is branding important in product differentiation?
86. Mention two benefits of product differentiation for consumers.
87. What is the significance of unique selling proposition (USP) in product

differentiation?
88. Define product positioning.
89. What is the main objective of product positioning?
90. What is a positioning statement?
91. List two key elements of an effective product positioning strategy.
92. How does product positioning differ from product differentiation?
93. What is the role of a unique selling proposition (USP) in product positioning?
94. Mention two factors that influence product positioning in a competitive market.
95. What do you mean by brand promise?
96. How can a company reposition an existing product?
97. Give an example of a brand with strong product positioning.
98. What do you mean by unique selling product?
99. What is a unique value proposition (UVP)?
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100. Why is a UVP important in marketing?
101. List two key elements of a strong UVP.
102. What is the relationship between UVP and target market?
103. How does a UVP influence customer decision-making?
104. What should a UVP communicate to the customer?
105. How does limited budget affect the marketing efforts of entrepreneurs?
106. Why is building customer trust a significant challenge for new entrepreneurs in

marketing?
107. What challenge do entrepreneurs face in identifying the right target market?
108. How do changing consumer behaviors pose a challenge for entrepreneurial

marketing efforts?
109. How does intense competition impact marketing strategies for new

entrepreneurs?
110. How does a lack of marketing expertise impact entrepreneurs' ability to create

effective campaigns?
111. What is one challenge entrepreneurs face in leveraging digital marketing

platforms?
112. What challenge do entrepreneurs face in measuring the return on investment

(ROI) of their marketing activities?
113. Mention two challenges faced in entrepreneurial marketing.
114. What do you mean by product?
115. Define Product Life Cycle.
116. What are the main stages of the product life cycle?
117. What is the significance of the introduction stage in the product life cycle?
118. How does marketing strategy change during the growth stage of the product life

cycle?
119. What challenges do companies face during the maturity stage of the product life

cycle?
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120. Explain what happens during the decline stage of the product life cycle.
121. What is the role of market research in managing the product life cycle?
122. How can companies extend the product life cycle of an existing product?
123. What is the significance of growth stage in product life cycle?
124. What is the significance of maturity stage in product life cycle?
125. What is the significance of saturation stage in product life cycle?
126. What is the significance of decline stage in product life cycle?
127. What do you mean by revival stage in product life cycle?
128. Give an example of a product that has gone through all stages of the product life

cycle.
129. What do you mean by new product development?
130. What do you mean by idea genereation in new product development?
131. What do you mean by idea screening?
132. What do you mean by concept development?
133. How to develop market strategy in New product development?
134. What is business analysis?
135. What is product development?
136. What do you mean by market testing?
137. What is commercialisation?
138. What do you mean by product branding?
139. What is brand name?
140. What do you mean by logo?
141. What is a tagline?
142. What do you mean by packaging?
143. What is typography?
144. What is brand voice?
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145. What do you mean by brand story?
146. What is brand positioning?
147. Mention any two functions of branding.
148. What is brand positioning?
149. What is brand extension?
150. What is brand repositioning?
151. What is co- branding?
152. What is brand storytelling?
153. What is personal branding?
154. What is brand authenticity?
155. What is digital branding?
156. Define branding.
157. What is a brand identity?
158. What role does a brand logo play in branding?
159. What is brand equity?
160. Differentiate between brand awareness and brand recognition
161. What is the purpose of a brand tagline?
162. Give an example of a brand with strong global presence.
163. What is channels of distribution?
164. Define channels of distribution.
165. Define Physical Distribution.
166. What do you mean by inventory management?
167. What is an e- commerce business?
168. Mention any two features of e- commerce.
169. What do you mean by by manufacturer?
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170. Who is a wholesaler?
171. Who is a retailer?
172. Who is a customer?
173. Mention any two importance of channels of distribution.
174. Define e- commerce.
175. What are the objectives of physical distribution?
176. What is a distribution channel?
177. Define the term ‘sales channel’.
178. What is the role of intermediaries in a distribution channel?
179. Differentiate between direct and indirect distribution channels.
180. What is the function of a wholesaler in the distribution process?
181. Give an example of a direct sales channel.
182. What is multi-channel distribution?
183. Explain the concept of exclusive distribution.
184. What is the primary purpose of a retail distribution channel?
185. How does e-commerce function as a distribution channel?
186. Name two key components of a marketing plan.
187. What is the first step in the marketing planning process?
188. Why is situation analysis important in the development of a marketing plan?
189. What role does setting marketing objectives play in a marketing plan?
190. How does a marketing plan help in resource allocation?
191. Why is market research important in the marketing planning process?
192. What is the purpose of conducting a SWOT analysis in marketing planning?
193. What is the final step in market planning process?
194. Name one key factor to consider when selecting a target market during the

marketing planning process.
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195. What is the primary purpose of a marketing plan?
196. What do you mean by creating value?
197. What do you mean by communicating value?
198. What do you mean by delivering value?
199. What is a marketing strategy?
200. Why is a marketing strategy important for business success?
201. How does a marketing strategy help businesses in achieving their goals?
202. How does a marketing strategy provide a competitive advantage to businesses?
203. Why is customer segmentation important in a marketing strategy?
204. How does a marketing strategy contribute to brand positioning?
205. What is the role of marketing strategy in resource allocation for businesses?
206. How does a marketing strategy help businesses adapt to market changes?
207. Why is aligning marketing strategies with business objectives crucial?
208. What is the primary purpose of a marketing strategy?
209. Mention any two advantages of modern marketing strategy.
210. What is one key feature of a successful marketing strategy that ensures

alignment with business goals?
211. How does clear value proposition enhance the effectiveness of a marketing

strategy?
212. How does market segmentation contribute to the success of a marketing

strategy?
213. What role does consistency in messaging play in a successful marketing

strategy?
214. Why is customer-centricity important in a successful marketing strategy?
215. Why is data-driven decision-making essential for a successful marketing

strategy?
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216. How does understanding the competitive landscape contribute to a successful
marketing strategy?

217. What is the importance of setting measurable goals in a successful marketing
strategy?

218. Why is integrated marketing communication is crucial for a successful
marketing strategy?

219. How does flexibility and adaptability contribute to the success of marketing
strategies in changing market conditions?

220. Define Price.
221. What do you mean by pricing?
222. Mention any two objectives of pricing.
223. What is cost- oriented pricing policy?
224. What is demand- oriented pricing policy?
225. What is competition- oriented pricing policy?
226. What is value- based pricing policy?
227. What is cost- plus pricing?
228. What is target pricing?
229. What is marginal cost pricing?
230. What is break- even pricing?
231. What do you mean by mark- up pricing?
232. What is absorption pricing?
233. What do you mean by skimming pricing?
234. What is penetration pricing?
235. What is parity pricing?
236. What is discount pricing?
237. What Is premium pricing?
238. What do you mean by tender pricing?
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239. What do you mean by differentiated pricing?
240. What do you mean by affordability pricing?
241. What is psychological pricing?
242. What is odd pricing?
243. What is customary pricing?
244. What is customary pricing?
245. What is going rate pricing?
246. What is dual pricing?
247. What do you mean by customer pricing?
248. What do you mean by product form pricing?
249. What is time pricing?
250. What is location pricing?
251. What is administered pricing?
252. What is sealed bid pricing?
253. What is prestige pricing?
254. What is perceived value pricing?
255. What is loss leader pricing?
256. What is monopoly pricing?
257. What is expected pricing?
258. What is captive product pricing?
259. What do you mean by price lining?
260. What is F. O. B pricing?
261. What is uniform delivered pricing?
262. What is zone pricing?
263. What is base- point pricing?
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264. What is freight- absorption pricing?
265. What is bundle pricing?
266. What is bundling?
267. What is pure bundling?
268. What is mixed leader bundling?
269. What is mixed joint bundling?
270. What is Freemium pricing model?
271. What is ROI pricing model?
272. What do you mean by competitive analysis?
273. What do you mean by comprehensive marketing mix?
274. What is direct marketing?
275. What is content marketing?
276. Mention any 2 advantages of content mjarketing.
277. Mention any 2 disadvantages of content marketing.
278. What is guerilla marketing?
279. What is ambient marketing?
280. What is stealth marketing
281. What is grassroot marketing?
282. What is viral marketing?
283. Mention any 2 advantages of guerilla marketing.
284. Mention any 2 disadvantages of guerilla marketing.
285. What do you mean by agile marketing?
286. Mention any two advantages of agile marketing.
287. Mention any two disadvantages of agile marketing.
288. What is experiential marketing?
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289. What is referral marketing?
290. What do you mean by influencer marketing?
291. Define influencer marketing.
292. What is the role of content marketing in modern business?
293. What does mobile marketing refer to in modern marketing strategies?
294. What is the difference between traditional and modern marketing strategies?
295. What do you mean by data- driven decision making?
296. Mention any 2 advantages of experiential marketing.
297. Mention any 2 advantages of referral marketing.
298. Mention any 2 advantages of influencer marketing.
299. Mention any two disadvantages of experiential marketing.
300. Mention any two disadvantages of referral marketing.
301. Mention any two disadvantages of influencer marketing.
302. What is influencer fatigue?
303. What is digital marketing?
304. Mention the features of digital marketing.
305. What is digital marketing, and why is it important for modern businesses?
306. How does digital marketing help businesses reach a global audience?
307. Why is data analytics important in digital marketing strategies?
308. What role does social media play in the significance of digital marketing?
309. How does digital marketing provide cost-effective solutions for businesses

compared to traditional marketing?
310. Why is search engine optimization (SEO) a critical aspect of digital marketing?
311. How does digital marketing enable personalized customer experiences?
312. What is the significance of mobile marketing in a digital marketing strategy?
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313. How does digital marketing allow businesses to track and measure the
performance of their campaigns?

314. Why is content marketing a key component of digital marketing strategies?
315. What is the primary goal of content marketing?
316. How does content marketing differ from traditional advertising?
317. Name one key characteristic of guerrilla marketing strategies.
318. What is the main advantage of using guerrilla marketing for small businesses?
319. Give one example of a common guerrilla marketing tactic.
320. What does the term “agile marketing” refer to?
321. Name one key principle of agile marketing.
322. Define content marketing.
323. What is the role of content marketing in digital marketing?
324. How does social media marketing differ from traditional marketing?
325. Name two advantages of email marketing.
326. How does influencer marketing work?
327. Write any two difference between digital marketing and traditional marketing.
328. Explain any 2 types of social media marketing.
329. What is SEO?
330. What do you mean by affiliate marketing?
331. Name two important components of SEO (Search Engine Optimization).
332. What is the importance of digital marketing in today's world?
333. Give examples for traditional marketing and digital marketing.
334. Mention any two advantages of affiliate marketing.
335. Who is a macro- influencer?
336. Who is a micro influencer?
337. Who is a nano influencer?
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338. What is mobile marketing?
339. What do you mean by geofencing?
340. What is beacon technology?
341. What is a social media influencer?
342. Define social media engagement.
343. Name two popular social media platforms for marketing.
344. How does a blog contribute to content marketing strategies?
345. What is advertising?
346. What is the purpose of a social media campaign?
347. Define pay-per-click (PPC) advertising.
348. What do you mean by wordpress?
349. Who is a blogger?
350. What do you mean by blogging?
351. What is tumbler?
352. What is digital advertising?
353. What is blogspot?
354. What is the importance of transparency in entrepreneurial marketing?
355. How does misleading advertising impact the ethical standards of a business?
356. What is the role of data privacy in ethical marketing practices for startups?
357. Why is it important for entrepreneurs to ensure honesty in their marketing

messages?
358. How can ethical marketing help build long-term customer relationships?
359. What is greenwashing, and why is it considered unethical in marketing?
360. Why should entrepreneurs avoid exploiting customer emotions in their

marketing strategies?
361. How does social responsibility influence ethical marketing in entrepreneurship?
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362. What are the consequences of using deceptive pricing tactics in entrepreneurial
marketing?

363. How can ethical marketing create a competitive advantage for entrepreneurs?
Section-B-Mark-6

1. Explain the value of marketing.
2. Write a summary of philosophy of marketing.
3. Distinguish between marketing and selling.
4. Discuss the core marketing concepts.
5. Distinguish between consumer and buyer.
6. Explain the scope of marketing.
7. Enumerate the role of marketing in modern business.
8. Explain the concept of marketing with example.
9. Enumerate the objectives of marketing.

10. Briefly explain the features of Marketing.
11. What are the different entities that can be marketed?
12. Discuss the concepts of marketing.
13. Define marketing and explain its importance in today's business environment.
14. A company is planning to launch a new smartphone in a highly competitive

market. How should the company apply the features of marketing to
differentiate its product and atrract the customers?

15. An online education platform wants to increase its user base. How can it use the
marketing concept of satisfying customer needs to design better courses and
improve its service?

16. Explain the concept of entrepreneurial marketing.
17. Enumerate the dimensions of entrepreneurial marketing.
18. Expalin the characteristics of entrepreneurial marketing.
19. Elaborate the significance of entrepreneurial marketing in the modern business

world.
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20. Entrepreneurial Marketing is completely different from traditional marketing.
Briefly explain the difference between traditional marketing and entrepreneurial
marketing.

21. "Entrepreneurs faces a range of challenges in marketing processes". Explain the
statement with suitable points.

22. Describe the role of innovation in entrepreneurial marketing with suitable
examples.

23. Explain the ethical considerations in entrepreneurial marketing.
24. Explain the concept of entrepreneurial orientation.
25. Explain the importance of customer- centric approach in entrepreneurial

marketing.
26. Can you describe where traditional marketing strategies were replaced with

innovative approaches that led to increased market share?
27. How can businesses effectively recognize and exploit new market opportunities

through strategic marketing initiatives?
28. How can entrepreneurs build and maintain strong relationships with early

adopters to create a loyal customer base?
29. Write a short note on entrepreneurial marketing.
30. Explain the following terms: a) Proactiveness b) Opportunity Focus c) Resource

Leveraging
31. Explain the contribution of E J Mc Cathy.
32. Explain the significance of customer segmentation in business.
33. Briefly enumerate the bases of segmentation.
34. Write a note on marketing mix.
35. What do you mean by target marketing? Explain the steps in target marketing.
36. Explain the concept of product.
37. Explain how to identify the market opportunities.
38. Explain the significance of "product" element in the marketingmix. How does it

influence customer satisfaction and business success?
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39. Analyze the role of 'Price' in the marketing mix and its impact on consumer
perception and sales.

40. Describe the 'Product' element of the marketing mix and how product decisions
influence the overall marketing strategy.

41. Explain how 'Place' in the marketing mix affects the distribution and availability
of products.

42. Evaluate the significance of 'Promotion' in the marketing mix and how it helps
in reaching the target audience.

43. Explain the importance of customer segmentation in marketing strategy.
44. Discuss the different types of customer segmentation and their relevance in

targeting markets.
45. How does behavioral segmentation help companies better understand consumer

needs?
46. Analyze the challenges businesses face when implementing customer

segmentation.
47. How can customer segmentation lead to more personalized marketing efforts?

Provide examples.
48. Explain the concept of target marketing and its importance in business strategy.
49. Discuss the steps involved in selecting a target market and how businesses

choose the right segments to focus on.
50. How does target marketing contribute to creating a competitive advantage for

businesses? Provide examples.
51. Analyze the relationship between market segmentation, target marketing, and

positioning (STP process) in a successful marketing plan.
52. What are the key challenges businesses face when implementing target

marketing strategies?
53. How does digital technology influence modern target marketing strategies?
54. Explain how target marketing can improve customer loyalty and retention.
55. Explain the concept of product differentiation and its role in a company’s

marketing strategy.
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56. Discuss the different types of product differentiation (tangible and intangible)
and provide examples of each.

57. How can product differentiation create a competitive advantage in a crowded
market? Use real-world examples to support your answer.

58. How does product differentiation affect consumer perception and purchasing
decisions?

59. Evaluate the relationship between price and product differentiation. Can
premium pricing be justified through effective differentiation?

60. Compare product differentiation strategies of two competing brands in the same
industry and analyze how these strategies impact their market positions.

61. Explain the types of product differentiation.
62. Explain the benefits of product differentiation.
63. Explain the concept of product differentiation with examples.
64. Explain the key features of Product differentiation.
65. Explain the concept of product positioning and its significance in marketing

strategy. How does it help a business in gaining a competitive advantage?
66. Compare and contrast product positioning and repositioning. How can a

company successfully reposition its product to adapt to changing market
conditions? Provide examples.

67. Discuss the key elements involved in creating an effective product positioning
strategy. How do businesses ensure their positioning aligns with customer
expectations?

68. Analyze the relationship between product positioning and target market
selection. How do companies align their positioning strategies with the needs
and preferences of specific market segments?

69. Explain the importance of a clear positioning statement in defining a brand’s
identity and value proposition. How does a positioning statement guide
marketing and communication efforts?

70. Enumerate the steps to develop an effective product positioning strategy.
71. Write a note on product positioning strategy with example.
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72. Explain the concept of a unique value proposition (UVP) and its importance in
marketing. How does a strong UVP differentiate a company from its
competitors?

73. How can startups and small businesses craft a strong unique value proposition to
compete with established players in the market?

74. Discuss the key elements required to create an effective unique value
proposition. How should companies align their UVP with customer needs and
expectations?

75. How does a unique value proposition influence other aspects of the marketing
mix (product, price, promotion, and place)? Provide examples to illustrate your
answer.

76. Write a short not on UVP.
77. Explain how companies can communicate their unique value proposition

effectively to their target audience through marketing campaigns.
78. Examine the challenge of maintaining customer loyalty in a competitive market.

How can entrepreneurs build long-term relationships with customers through
their marketing strategies?

79. Discuss the impact of limited financial resources on entrepreneurs' marketing
efforts. How can startups effectively market their products with budget
constraints?

80. Explain the challenge of brand visibility for new entrepreneurs in crowded
markets. What strategies can they use to stand out and create brand awareness?

81. Discuss how digital marketing poses both opportunities and challenges for
entrepreneurs. What are the barriers to effectively utilizing digital platforms for
marketing?

82. Analyze the difficulties entrepreneurs face in identifying and reaching their
target audience. How does lack of customer data hinder effective marketing?

83. Explain the different stages of the product life cycle (PLC) and the key
characteristics of each stage. How do these stages affect marketing strategies?

84. Examine the role of innovation in extending the product life cycle. How can
companies use product modifications, enhancements, or line extensions to
prolong their products' life cycles?
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85. Discuss the importance of understanding the product life cycle for businesses.
How can knowledge of the PLC help companies make informed decisions about
product development and marketing?

86. Discuss the relationship between market trends and the product life cycle. How
can businesses use market research to anticipate changes in the PLC and adjust
their strategies accordingly?

87. Analyze the challenges companies face during the maturity stage of the product
life cycle. What strategies can businesses employ to manage these challenges
and sustain profitability?

88. Using a real-world example, analyze how a company has successfully managed
its product through different stages of the life cycle. What strategies did they
employ, and what were the results?

89. How does the decline stage of the product life cycle impact a company’s overall
strategy? Discuss the options available to businesses during this stage, including
product discontinuation or revitalization.

90. Evaluate the impact of external factors on the product life cycle. How can
companies adapt their strategies in response to these factors?

91. Discuss the role of promotion in the various stages of the product life cycle.
How should promotional strategies differ from the introduction stage to the
decline stage?

92. Explain the concept of Product Life Cycle.
93. Write a note on new product development.
94. Explain the stages of the new product development (NPD) process. How does

each stage contribute to the overall success of the product?
95. Discuss the significance of customer feedback in the new product development

process. How can companies incorporate customer insights to improve their
products before launch?

96. Discuss the role of market research in the new product development process.
How can companies effectively gather and analyze data to inform their NPD
efforts?

97. Analyze the challenges companies face during the new product development
process. What strategies can they employ to overcome these challenges?
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98. What do you mean by market testing? Explain the steps involved in market
testing.

99. Booz, Allen and Hamilton has identified six categories of new products. Explain
it.

100. Explain the importance of branding in marketing. How does a strong brand
influence consumer behavior and business success?

101. Explain the branding strategies.
102. Discuss the key elements of a brand identity and how they contribute to creating

a consistent brand image.
103. Explain the key components involved in product branding.
104. Analyze the role of brand positioning in differentiating a company from its

competitors. Provide examples of successful brand positioning strategies.
105. Discuss the importance of brand consistency across different marketing

channels. How can inconsistent branding affect a company’s reputation?
106. What is brand equity, and why is it important for businesses? Discuss the factors

that contribute to building strong brand equity.
107. Explain the process of rebranding. What are the risks and rewards involved in

rebranding an established company or product?
108. Examine the impact of digital marketing on branding. How can companies use

digital platforms to build and strengthen their brands?
109. Explain the key aspects of product positioning.
110. Examine the impact of digital marketing on branding. How can companies use

digital platforms to build and strengthen their brands?
111. Explain the key components of a successful branding strategy. How do these

components help a brand stand out in a competitive market?
112. Explain the objectives of physical distribution.
113. Explain the benefits of physical distribution.
114. Enumerate the importance of channels of distribution.
115. Why is it important to have effective selling strategies?
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116. How to develop effective sales strategies?
117. Explain the features of e- commerce.
118. Explain the benefits of e- commerce to organisations, consumers and society.
119. What are the challenges faced by e-commerce businesses in terms of logistics

and supply chain management? How can companies overcome these
challenges?

120. Discuss the advantages and disadvantages of e-commerce for businesses. How
does it affect customer reach and operational efficiency?

121. Explain the importance of distribution channels in the marketing process. How
do they help in getting products to consumers efficiently?

122. Discuss the factors companies should consider when selecting the most
appropriate distribution channel for their products.

123. Discuss the different types of distribution channels (direct and indirect) and
provide examples of each. How do companies decide which channel to use?

124. Evaluate the role of logistics and supply chain management in ensuring the
effectiveness of distribution channels. How do these elements affect the overall
customer experience?

125. What role do intermediaries (such as wholesalers, retailers, and agents) play in
distribution channels? How do they add value to the distribution process?

126. Analyze the impact of digital channels on traditional sales and distribution
strategies. How has e-commerce changed the way products are distributed?

127. Explain the following terms in the context of physical distribution: a) Order
processing b) Warehousing c) Inventory d) Transportation

128. What do you mean by direct distribution channel? Explain its advantages and
disadvantages.

129. What do you mean by indirect distribution channel? Expalin its advantages and
disadvantages.

130. What do you mean by hybrid distribution channel?Explain its advantages and
disadvantages.

131. Explain the following terms: a) Direct channel b) Retail Channel c) Wholesale
Channel d) Agent Channel
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132. Discuss the significance of digital marketing in today's business environment.
How has it transformed traditional marketing practices?

133. Explain the importance of developing a marketing plan for businesses. How
does a well-structured marketing plan contribute to the success of a company's
overall strategy?

134. Outline the steps involved in the marketing planning process.
135. Discuss the key components of a marketing plan. What are the essential

elements that businesses must include to ensure the plan is comprehensive and
actionable?

136. Why is market research critical in the development of a marketing plan? How
does it help businesses understand their target audience and competitive
landscape?

137. Describe the steps involved in developing a digital marketing plan.
138. Discuss the role of setting clear marketing objectives in the planning process.

How do SWOT analysis help to guide marketing strategies?
139. What is influencer marketing, and how does it contribute to brand growth?

Provide examples of how companies use influencers to connect with their
customers.

140. Explain the role of content marketing in building customer relationships. How
does valuable and relevant content drive engagement and brand loyalty?

141. Discuss the importance of search engine optimization (SEO) in modern
marketing. How does SEO improve a company's visibility and drive organic
traffic?

142. Analyze the impact of social media marketing on consumer behavior. How can
businesses effectively use platforms like Instagram, Facebook, and TikTok to
reach their target audience?

143. What is the role of email marketing in a digital marketing strategy? How can
businesses effectively use email campaigns to nurture leads and convert them
into customers?

144. Explain the key components of marketing strategy.
145. Explain the importance of marketing strategy.
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146. Write a short note on New marketing realities,
147. What do you mean by content marketing? Explain its advantages and

disadvantages.
148. What do you mean by guerrilla marketing? Explain its advantages and

disadvantages.
149. What do you mean by agile marketing? Explain its advantages and

disadvantages.
150. What do you mean by experiential marketing? Explain its advantages and

disadvantages.
151. What do you mean by influencer marketing? Explain its advantages and

disadvantages.
152. What do you mean by guerilla marketing? Explain its types.
153. Explain the key features of modern marketing.
154. Write a note on "developing strategies and plans".
155. Write a short note on Partnerships and collaborations.
156. Explain the steps in market palnning process.
157. Explain the factors affecting in selecting the market strategy.
158. Explain how setting clear and measurable objectives contributes to the success

of a marketing strategy. Why is it crucial for businesses to define specific goals?
159. Examine the significance of customer-centricity in a marketing strategy. How

does focusing on customer needs and preferences enhance the effectiveness of
marketing efforts?

160. Analyze the role of a strong value proposition in a successful marketing
strategy. How does it differentiate a business from its competitors and attract the
target audience?

161. Evaluate the importance of adaptability in a successful marketing strategy. How
can businesses remain flexible in response to changing market trends and
customer behaviors?

162. Discuss the importance of market segmentation in a successful marketing
strategy. How does segmenting the market help businesses effectively target
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their customers?
163. Explain the concept of cost-plus pricing. How do businesses use this strategy to

determine the selling price of their products?
164. Explain the pricing methods of cost- oriented pricing policy.
165. Discuss the advantages and disadvantages of penetration pricing as a strategy

for entering new markets.
166. What are the different types of discriminatory pricing?
167. What is dynamic pricing, and how do companies like airlines and e-commerce

platforms use it to maximize profits? Provide examples to illustrate your answer.
168. Explain the key features of pricing.
169. What are the factors affecting Pricing strategy?
170. Enumerate the objectives of pricing.
171. Explain the external factors that affects the pricing decision.
172. Explain the common methods in geographical pricing.
173. Analyze the concept of psychological pricing. How does pricing affect

consumer perception, and how do businesses use techniques to influence buying
decisions?

174. What do you mean by price bundling? Explain its types.
175. What is value-based pricing, and how can businesses determine the price of a

product based on the perceived value to the customer?
176. Discuss the key differences between skimming pricing and penetration pricing

strategies.
177. Explain the internal factors that affects the pricing decision.
178. Explain the concept of competitive pricing. How do businesses use this strategy

to position themselves in a market with strong competition?
179. What is bundling as a pricing strategy, and how can it increase the perceived

value of products or services?
180. How do freemium pricing models work in industries like software and digital

services? Discuss the benefits and risks associated with offering basic services
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for free while charging for premium features.
181. Evaluate the role of geographic pricing in international business.
182. Explain the importance of content marketing in driving customer engagement

and brand awareness. How does it differ from traditional advertising?
183. Explain in detail about partnerships and collaboration.
184. What are the key challenges associated with implementing agile marketing?

How can companies overcome these challenges to successfully adopt an agile
approach?

185. Explain the advantages and disadvantages of content strategies.
186. Explain the benefits of agile marketing.
187. How can brands measure the effectiveness of their influencer marketing

campaigns? Identify key performance indicators (KPIs) that are commonly used.
188. Explain the challenges businesses face with authenticity and trust in influencer

marketing.
189. What is experiential marketing, and how does it differ from traditional

marketing strategies?
190. What are the key challenges businesses face when implementing experiential

marketing campaigns? How can companies overcome these challenges to ensure
a successful campaign?

191. Explain the concept of data- driven decision making.
192. What is referral marketing, and how does it differ from traditional marketing

strategies? Discuss its benefits for businesses looking to grow their customer
base.

193. Provide examples of successful referral marketing campaigns. What strategies
did these businesses use, and what were the outcomes of their referral
programs?

194. Discuss the role of customer trust and social proof in referral marketing. How do
these factors influence the effectiveness of referral programs?

195. Examine the impact of content marketing within digital marketing strategies.
How does creating valuable content help businesses attract and retain
customers?
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196. Discuss the challenges businesses may face when implementing digital
marketing strategies. How can they overcome these challenges to achieve
success?

197. Explain the significance of digital marketing in modern business world.
198. Using a real-life example, analyze how a company successfully adopted digital

marketing strategies to enhance its brand presence and drive sales. What specific
tactics did they employ?

199. Define digital marketing and discuss its key components. How does it differ
from traditional marketing methods?

200. Explain the different types of digital marketing strategies.
201. What is the significance of mobile marketing in the digital age?
202. Discuss the benefits and challenges of influencer marketing.
203. Discuss the importance of SEO in improving website visibility.
204. How can businesses use remarketing to improve customer retention?
205. Discuss the role of content creation in improving customer engagement.
206. How can video marketing enhance brand awareness?
207. What are the ethical issues involved in digital marketing?
208. How do social media platforms influence consumer behavior?
209. Discuss the role of Google Analytics in digital marketing.
210. Explain the concept of email marketing automation and its benefits.
211. Explain the role of social media platforms in digital marketing. How do

businesses leverage these platforms for advertising and promotion? Provide
examples of successful social media campaigns.

212. Discuss how digital marketing has transformed traditional advertising methods.
What are some key differences between digital and traditional advertising
approaches?

213. Explain the benefits of mobile marketing.
214. Explain the benefits of e- mail marketing.
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215. What is e- mail marketing? Explain its key aspects.
216. Write a brief note on search engine optimizxation.
217. Differentiate between digital marketing and traditional marketing.
218. Discuss the role of social media analytics in refining a social media marketing

strategy. What key metrics should businesses track to measure campaign
performance?

219. What is search engine marketing (SEM), and how does it differ from search
engine optimization (SEO)? Discuss the role of paid advertising in SEM.

220. Discuss the advantages and challenges of using SEM for small businesses. How
can startups leverage SEM to compete with larger companies in their industry?

221. How does targeted advertising through digital marketing improve campaign
effectiveness?

222. Explain the importance of search engine marketing (SEM) in digital advertising.
223. Explain the role of digital marketing in advertising and promotion.
224. Explain the role of promotion in digital marketing
225. How does PPC advertising work, and what are its advantages and

disadvantages?
226. Discuss the role of artificial intelligence (AI) and machine learning (ML) in

digital marketing.
227. Discuss the advantages of using digital advertising over traditional advertising

channels.
228. What are the key metrics for measuring the success of a digital marketing

campaign?
229. What is blogging? Explain its advantages.
230. Discuss the importance of transparency in entrepreneurial marketing. How can

startups ensure that their marketing messages are honest and not misleading to
consumers?

231. What are the ethical concerns surrounding data privacy in entrepreneurial
marketing? How can businesses responsibly collect and use customer data while
maintaining trust?
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232. How can entrepreneurs balance the need for aggressive marketing with ethical
considerations, such as avoiding manipulation or exploitation of vulnerable
audiences?

233. What role does social responsibility play in entrepreneurial marketing? How can
businesses integrate ethical practices into their marketing strategies to build
long-term customer loyalty?

234. Examine the ethical issues involved in influencer and referral marketing. How
can businesses ensure that these strategies remain authentic and transparent to
avoid misleading consumers?

Section-C-Mark-10

1. "The marketing concept is an attitude or a way of business thinking". Explain
the statement.

2. Explain the various concepts of Marketing.
3. Explain the entities that can be marketed.
4. The objectives of marketing are designed to guide an organisation in creating

value for the customers and achieving business goals". Explain the statement.
5. Enumerate the features of marketing.
6. Explain the concept of marketing and describe the important functions
7. Discuss the importance of marketing and explain the benefits provided by

marketingtothe society and firms.
8. Enumerate the philosophies of marketing.
9. The role of marketing in modern business has evolved significantly. Enumerate

the role of marketing in modern business.
10. Write a detailed note on core marketing concepts.
11. Explain the scope of marketing?
12. You are tasked with developing a marketing campaign for an eco- friendly

product. How would you incorporate the cocept of societal marketing into your
strategy?

13. Define marketing and explain its importance in modern businesses. How has the
role of marketing evolved in the digital age, and what are the key functions of
marketing in achieving organizational goals?
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14. Examine the importance of consumer behavior in marketing. How do marketers
study and understand consumer needs, preferences, and decision-making
processes to create effective marketing strategies?

15. Explain the evolution of marketing.
16. Explain the concept of entrepreneurial marketing with suitable example.
17. What do you mean by entrepreneurial marketing? Distinguish it with traditional

marketing with suitable example.
18. Explain: a) Features of entrepreneurial marketing b) Significance of

entrepreneurial marketing
19. A small business struggles to retain customers. Design an entrepreneurial

marketing strategy focusing on customer loyalty and retention.
20. Expalin the characteristics of entrepreneurial marketing.
21. Elaborate the significance of entrepreneurial marketing in the modern business

world.
22. How can a startup use social media platforms creatively to engage with

customers and build a strong brand presence with limited marketing budgets?
23. "Entrepreneurs faces a range of challenges in marketing processes". Explain the

statement with suitable points.
24. Describe the role of innovation in entrepreneurial marketing with suitable

examples.
25. Explain the ethical considerations in entrepreneurial marketing.
26. Explain the importance of customer- centric approach in entrepreneurial

marketing.
27. A company is launching a new line of eco-friendly products. Develop a

customer segmentation strategy that the company can use to identify its target
audience. Explain how the segmentation will help in marketing these products
effectively.

28. Discuss the role of customer segmentation in developing a successful marketing
strategy. Provide examples of how companies use segmentation to meet specific
customer needs.
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29. Critically evaluate the challenges and limitations businesses face when
implementing customer segmentation strategies. How can these challenges be
mitigated?

30. Explain the various types of customer segmentation (demographic, geographic,
psychographic, and behavioral) and how each can be used to target different
market segments. Use examples to illustrate your points.

31. How can customer segmentation be used to create personalized customer
experiences? Discuss the role of data analytics in modern customer
segmentation.

32. How does customer segmentation influence product development and marketing
communication? Analyze the impact of effective segmentation on business
outcomes with real-world examples.

33. Examine the relationship between customer segmentation and brand loyalty.
How does targeting specific segments help companies build long-term
relationships with their customers?

34. What are the ethical considerations involved in customer segmentation? Discuss
the potential risks of targeting vulnerable segments and how businesses can
practice responsible segmentation.

35. Analyze how businesses can use customer segmentation to adapt their strategies
in a dynamic market environment. Discuss the role of segmentation in
responding to changing consumer preferences and market trends.

36. Discuss the application of customer segmentation in the digital era. How has
technology, including AI and machine learning, transformed the way businesses
segment their customers and engage with them?

37. Explain the concept of market targeting and its importance in creating a
competitive marketing strategy. Discuss the different targeting strategies
(undifferentiated, differentiated, and concentrated) with examples.

38. Compare and contrast undifferentiated and concentrated targeting strategies.
How do businesses determine which strategy is most appropriate for their
products or services?

39. How do companies select their target markets? Discuss the factors that influence
market targeting decisions and how businesses evaluate market segments for
targeting.
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40. How does market targeting influence a company’s brand positioning? Discuss
the relationship between target market selection and the development of a strong
brand identity.

41. Critically analyze the advantages and disadvantages of differentiated targeting
strategies. Provide examples of companies that have successfully used this
approach and the challenges they faced.

42. What are the challenges companies face when implementing a global market
targeting strategy? Discuss how cultural, economic, and regulatory factors
influence the targeting decisions of multinational companies.

43. Discuss the role of market targeting in the overall marketing mix (4Ps). How
does a company’s targeting strategy affect its product, price, place, and
promotion decisions? Provide examples to illustrate your answer.

44. Explain the concept of Marketing Mix
45. How to identify the market opportunities in the modern business world?
46. Enumerate a roadmap to implement customer segmentation in an organization.
47. Explain the concept of product differentiation in detail and discuss its

significance in gaining a competitive edge in the market. Provide examples of
companies that have successfully used product differentiation.

48. Critically evaluate the challenges businesses face in sustaining product
differentiation over time. How can companies ensure their differentiation
remains relevant in a dynamic market environment?

49. Analyze the different types of product differentiation (physical, service, and
brand differentiation). How can businesses effectively implement each type to
cater to diverse consumer needs?

50. Discuss the role of branding in product differentiation. How can a strong brand
identity enhance a company’s differentiation strategy and create a lasting
impression in the minds of consumers?

51. Using examples, analyze how product differentiation can affect global business
expansion. How can companies tailor their differentiation strategies to meet the
preferences of international markets?

52. Discuss the relevence of product differentiation in modern business world.
53. Explain the types of product differentiation.
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54. Explain the concept of product positioning in detail and discuss its importance
in creating a successful marketing strategy. How does positioning help
businesses differentiate their products in competitive markets? Provide
examples.

55. Discuss the concept of repositioning a product and the factors that might prompt
a company to reposition. Analyze the challenges and risks involved in
repositioning, and provide examples of successful and unsuccessful
repositioning efforts.

56. Critically analyze the steps involved in developing an effective product
positioning strategy. Discuss how businesses can use market research,
competitor analysis, and customer insights to position their products
successfully.

57. Evaluate the impact of a strong product positioning strategy on brand loyalty
and customer retention. How does effective positioning shape consumer
perceptions and influence long-term customer relationships? Use examples to
support your analysis.

58. Analyze the role of product positioning in global marketing strategies. How do
companies position their products differently across international markets while
maintaining brand consistency? Discuss the challenges of global positioning.

59. How does product positioning influence pricing, promotion, and distribution
strategies within the marketing mix? Provide examples of companies that have
aligned their positioning with their marketing mix to achieve success.

60. Using a case study, evaluate how a company's product positioning helped it
achieve a competitive advantage in the market. What key factors contributed to
the success of the positioning strategy, and what lessons can be learned from it?

61. Write a note on Unique value proposition.
62. Explain the challenges faced by entrepreneurs in marketing process.
63. Explain the concept of the product life cycle (PLC) in detail, including its

stages: introduction, growth, maturity, and decline. Discuss the marketing
strategies that are typically employed at each stage.

64. Analyze the factors that influence the length of each stage in the product life
cycle. How do external factors, such as market trends, consumer behavior, and
competition, impact the progression through the PLC?
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65. Discuss the significance of the product life cycle for businesses in terms of
product development, marketing, and financial planning. How can
understanding the PLC help companies make strategic decisions?

66. Using a real-world example, evaluate how a company successfully managed a
product through its life cycle. Discuss the strategies they employed at each stage
and the outcomes of those strategies.

67. Critically examine the challenges that companies face during the maturity and
decline stages of the product life cycle. What strategies can businesses use to
rejuvenate their products or manage the decline effectively?

68. Discuss the role of innovation in extending the product life cycle. How can
companies use product modifications, new features, or line extensions to
prolong the life of their products? Provide examples.

69. Analyze the impact of digital marketing on the product life cycle. How can
companies leverage digital channels to effectively promote their products at
different stages of the PLC?

70. Evaluate the relationship between customer feedback and the product life cycle.
How can companies use customer insights to adapt their marketing strategies
and improve their products throughout the PLC?

71. Discuss how companies can forecast the life cycle of a new product. What
methods and tools can they use to anticipate market trends and the potential
success of their products?

72. Examine the ethical considerations companies must take into account when
managing products in the decline stage of the life cycle. How should businesses
balance profitability with social responsibility?

73. Examine the challenges companies face in the new product development
process. What are the common pitfalls that can lead to product failure, and how
can businesses mitigate these risks?

74. Explain the concept of branding in detail, including its importance, key elements
and how it impacts consumer perception and business growth. Provide examples
of successful brands.

75. Examine the importance of brand positioning in a competitive market. How can
a well-positioned brand create a competitive advantage? Use examples to
highlight successful brand positioning strategies.
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76. Evaluate the role of co-branding and brand partnerships in enhancing brand
value. Discuss the benefits and risks involved in co-branding, with examples of
successful and unsuccessful partnerships.

77. Explain the functions of branding
78. Explain the concept of positioning of the product and explain its key aspects.
79. Effective branding strategies help differentiate a company from its competitors

and establish a strong connection with target customers. Explain the branding
strategies.

80. Explain the following terms with example: a) Brand Positioning b) Brand
identity c)Brand Differentiation d)Brand Loyalty e)Brand Extension

81. Draw a flowchart of marketing channels for consumer products and explain it.
82. Explain the parties involved in channels of distribution.
83. What are the major decisions to be taken about market logistics?
84. What do you mean by Physical distribution? Explain the benefits of physical

distribution.
85. Examine the advantages and disadvantages of using direct versus indirect

distribution channels. How can businesses decide which approach best suits
their goals?

86. Consider a startup launching a new product in a competitive market. How
should the company design its sales and distribution strategy to effectively reach
its target audience? Evaluate whether it should use direct, indirect, or a hybrid
distribution model.

87. Compare and contrast trraditional commerce with e- commerce.
88. Discuss the role of digital marketing in the success of e- commerce businesses.
89. Wxamine the impact of e- commerce on the global supply chain.
90. Discuss the security concerns in e- commerce and the measures to mitigate

them.
91. Explain the key challenges startups face when establishing online sales

channels. How can startups overcome barriers such as competition, limited
brand recognition, and customer trust?
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92. Discuss the role of digital marketing in boosting online sales for startups. How
can strategies such as SEO, social media marketing, and influencer marketing be
effectively used to drive traffic and sales?

93. Explain the different types of distribution channels along with its advantages
and disadvantages.

94. Discuss the key components of a marketing plan. How does a well-structured
marketing plan contribute to the overall success of a business? Provide
examples of the essential elements such as market research, target audience, and
marketing strategies.

95. Analyze the role of SWOT analysis in the development of a marketing plan.
How does understanding a company’s strengths, weaknesses, opportunities, and
threats guide the formulation of marketing strategies?

96. Explain the steps involved in the marketing planning process. How do
businesses use these steps to develop effective marketing strategies? Discuss
each step, including situation analysis, objective setting, strategy development,
budgeting, implementation, and evaluation.

97. Discuss the significance of budgeting in the marketing planning process. How
do businesses allocate resources to different marketing activities, and what
factors influence the budgeting decisions in a marketing plan?

98. Examine the role of market segmentation, targeting, and positioning (STP) in
the development of a marketing plan. How do these steps help businesses
effectively reach their desired audience and differentiate their offerings?

99. Discuss the key components of a successful digital marketing strategy.
100. Examine the role of influencer marketing in modern marketing strategies. How

does partnering with influencers help brands reach niche markets, and what are
the potential risks and rewards of this approach?

101. Discuss how content marketing drives brand authority and customer loyalty.
How can businesses use blogs, videos, and other forms of content to educate and
engage their target audience? Provide examples of successful content marketing
strategies.

102. Discuss the challenges and opportunities of implementing a global digital
marketing strategy. How can companies balance local market preferences while
maintaining a consistent brand presence across different regions?
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103. Explain the features of successful marketing strategy.
104. Enumerate the strategies of modern marketing.
105. Explain the importance of marketing strategies in achieving business objectives.

How do well-planned strategies help businesses target the right audience,
increase sales, and improve brand positioning? Provide examples to support
your answer.

106. Discuss the importance of customer-centric marketing strategies. How do
businesses use market research, segmentation, and personalization to enhance
customer satisfaction and loyalty, and what impact does this have on long-term
business success?

107. Examine the role of influencer marketing in modern marketing strategies. What
are the benefits and potential risks of partnering with influencers to promote a
brand? Provide real-world examples.

108. Evaluate the importance of content marketing as a long-term strategy for brand
building and customer engagement. How can businesses create compelling
content that aligns with their overall marketing goals?

109. Write a short note on data driven decision making.
110. How the content marketing is different from guerilla marketing? Explain
111. How the experiential marketing is different from referral marketing? Explain.
112. How the experiential marketing is different from guerilla marketing? Expalin.
113. How the referral marketing is different from guerilla marketing? Explain.
114. How the referral marketing is different from content marketing? Explain.
115. Discuss the key features of a successful marketing strategy. How do elements

such as clear objectives, customer-centricity, and competitive analysis contribute
to creating an effective marketing plan? Provide examples to illustrate your
answer.

116. Examine the importance of market segmentation, targeting, and positioning
(STP) as features of a successful marketing strategy. How do these elements
help businesses create personalized marketing efforts and gain a competitive
advantage?
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117. Discuss the advantages and limitations of cost-based pricing and value-based
pricing models. How do businesses choose between these two approaches when
determining their pricing strategy?

118. Explain the factors influencing pricing decisions.
119. Explain the challenges of pricing in international markets.
120. Write a note on pricing policies.
121. Explain the steps in price determination.
122. Enumerate the different pricing model.
123. Explain the different kinds of pricing.
124. Evaluate the role of psychological pricing in influencing consumer behavior.
125. Explain the concept of dynamic pricing. Discuss the ethical considerations and

customer reactions to this pricing model.
126. How does competitive pricing strategy help businesses maintain market share in

highly competitive industries? Analyze the risks and benefits associated with
setting prices based on competitor actions.

127. Discuss the application of price discrimination as a pricing strategy.
128. Analyze the impact of penetration pricing and price skimming strategies on a

company's market entry and long-term profitability. Provide examples of
companies that have successfully implemented each strategy.

129. What is the freemium pricing model, and how does it benefit companies in
industries like software and mobile apps? Discuss the risks of offering free
services while expecting revenue from premium features.

130. Discuss the role of content marketing in building brand awareness and customer
engagement. How can businesses create and implement an effective content
marketing strategy? Provide examples of successful content marketing
campaigns to support your answer.

131. Examine the concept of guerrilla marketing and its effectiveness in creating
brand awareness. How can businesses, especially startups, implement guerrilla
marketing strategies to achieve maximum impact with limited resources?

132. Explain the concept of agile marketing.
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133. Analyze the benefits and challenges of experiential marketing.
134. Explain the key pillars of experiential marketing.
135. Explain the Pros and Cons of Influencer marketing.
136. Evaluate the advantages and limitations of referral marketing as a growth

strategy. How can businesses encourage customers to refer their products or
services to others, and what incentives work best to motivate referrals?

137. Discuss the impact of influencer marketing on consumer behavior and brand
visibility. How can businesses select the right influencers to promote their
products, and what metrics should be used to measure the effectiveness of an
influencer campaign? Provide examples of successful influencer marketing
strategies.

138. Define digital marketing and explain its importance in today’s business
landscape. How has digital marketing evolved over the years, and what are its
primary components?

139. Discuss the key advantages of digital marketing over traditional marketing
methods. In what ways do digital marketing strategies provide better
engagement and reach for businesses?

140. Using a real-world example, analyze how a company successfully implemented
a digital marketing strategy to achieve its business objectives. What were the
key components of the strategy, and what results did it yield?

141. Explain the concept of digital marketing.
142. Explain the limitations of digital marketing.
143. Enumerate the advantages of digital marketing.
144. Explain the strategies of digital marketing.
145. Explain the key components of mobile marketing.
146. Explain the key components of influencer marketing.
147. What is SEM? Explain its advantages.
148. Explain what is social media marketing with an example and also explain its

advantages.
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149. Discuss the role of digital marketing in modern business strategy. How have
digital channels transformed the way companies interact with customers, and
what are the key benefits of adopting a digital-first approach? Provide examples
of successful digital marketing campaigns.

150. Analyze the different components of digital marketing. How do these elements
work together to create a comprehensive digital marketing strategy?

151. Examine the challenges and ethical considerations in digital marketing, such as
data privacy, ad fraud, and the rise of ad blockers. How can businesses navigate
these issues while maintaining trust with their audience?

152. Analyze the role of social media influencers in digital marketing. How can
businesses leverage influencers to reach specific target markets, and what are
the risks and benefits associated with influencer partnerships?

153. How has the rise of mobile marketing changed the landscape of digital
marketing? Discuss the importance of mobile optimization, app-based
marketing, and the use of SMS and push notifications in reaching mobile
audiences.

154. Discuss the impact of search engine optimization (SEO) and search engine
marketing (SEM) on a company’s visibility and brand presence. How do these
strategies contribute to a company’s overall digital marketing success?

155. Discuss the role of social media marketing in building brand awareness and
customer engagement. How can businesses create an effective social media
strategy that aligns with their overall marketing objectives? Provide examples of
successful campaigns.

156. Explain the significance of content creation and curation in social media
marketing. How can businesses create engaging and shareable content that
resonates with their audience while maintaining brand consistency?

157. Discuss the ethical considerations of social media marketing, including data
privacy, transparency, and authenticity. How can businesses maintain consumer
trust while using social media platforms for marketing purposes?

158. Analyze the advantages and challenges of using different social media platforms
for marketing. How should businesses decide which platform to use based on
their target audience and goals
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159. Examine the significance of search engine marketing (SEM) in digital
advertising. How do pay-per-click (PPC) advertising and search engine
optimization (SEO) work together to improve a brand's online presence?

160. Evaluate the ethical considerations in digital marketing practices related to
advertising and promotion. How can businesses ensure transparency and
honesty in their digital campaigns while adhering to privacy regulations?

161. Write a note on PPC.
162. Evaluate the role of paid advertising in social media marketing.
163. Discuss the role of promotion in digital marketing and its importance in

achieving business objectives.
164. Evaluate the role of integrated promotional strategies in a digital marketing

campaign.
165. Explain the various types of digital advertising and their impact on consumer

behavior.
166. Discuss the role of digital advertising in modern marketing strategies.
167. What are the key elements of an effective digital advertising campaign?
168. Analyze the advantages and challenges of programmatic advertising in digital

marketing.
169. Evaluate the ethical issues in digital advertising, such as privacy concerns and

misleading ads.
170. How does social media advertising influence brand awareness and customer

engagement?
171. Analyze the role of mobile advertising in the digital marketing landscape.
172. Explain how Google Ads and social media ads differ in their approach to digital

advertising.
173. Discuss the ethical challenges entrepreneurs face when marketing their products

or services. How can small businesses balance the pressure to grow with the
need to maintain transparency and honesty in their marketing practices?

174. Analyze the importance of ethical considerations in target marketing. How can
entrepreneurs ensure they are not exploiting vulnerable customer segments
while developing marketing strategies for niche markets?
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175. Examine the role of data privacy in entrepreneurial marketing. What are the
ethical implications of collecting and using customer data, and how can
entrepreneurs ensure they comply with privacy regulations while maintaining
customer trust?

176. Discuss the ethical issues associated with influencer marketing for
entrepreneurs. How can startups ensure transparency and authenticity when
partnering with influencers to promote their brand?

177. Evaluate the ethical concerns surrounding advertising practices such as
misleading claims, exaggeration, or omission of key information. How can
entrepreneurs ensure they avoid deceptive marketing while promoting the
benefits of their products or services?

178. How can entrepreneurs incorporate ethical principles into their digital marketing
strategies, especially when using tools like SEO, paid ads, or social media
targeting? Discuss the potential risks of manipulation or misrepresentation.

179. Analyze the ethical implications of using guerrilla marketing tactics. While
these methods can be cost-effective and attention-grabbing, how can
entrepreneurs ensure they don’t violate public trust or legal boundaries?

180. What are the ethical challenges in pricing strategies for entrepreneurs, especially
in the case of price discrimination, dynamic pricing, or scarcity tactics? How
can ethical pricing help build long-term customer loyalty?

181. Discuss the ethical dilemmas entrepreneurs face when dealing with negative
online reviews or feedback. How should businesses ethically respond to
criticism while maintaining their reputation?

182. Using real-life examples, examine how entrepreneurs have successfully
implemented ethical marketing strategies. What were the key factors that
contributed to their success, and what lessons can other entrepreneurs learn from
these cases?
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