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Part A (Short answer questions)

Answer all questions. Each question carries 2 marks.
. What is Mega Marketing?

What do you mean by Social Marketing concept of Marketing?

Identify specialty goods.

[lustrate product line.

. Name different positioning strategies.

Explain selective distribution.

Enumerate any two functions of middleman.

Explain the elements of promotion mix.
What is advertisement copy?

What is market testing?

What do you mean by pre-testing?
Define e-marketing.

What is e- wallet?

What is m- commerce?

What is adware?
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Part B (Paragraph questions)

Answer all questions. Each question carries 5 marks.
What is demographic segmentation?
Discuss the various market coverage strategies.
Recall different types of brand.
Speculate the advantages of brand equity.
Briefly explain the major forms of direct marketing.
"Advertising is salesmanship in print". Explain.
What are the features of E-Commerce?

Distinguish between Debit and Credit Cards.

Part C (Essay questions)

Answer any two questions. Each question carries 10 marks.

Explain the 8 P's of Marketing in detail.
What is branding? Explain the advantages and disadvantages of branding.
Point out the causes of channel conflicts and explain how to resolve it.

Define event marketing and explain its features.
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